
Shanzhai Times
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It has become synonymous with the 
terrorist attacks of September 11 - 
but what is the origin of the name 
al-Qaida? Giles Foden on how Bin 
Laden may have been inspired by 
Isaac Asimov’s Foundation
           continued on

CHINESE FIRMS SEE A PROFIT 
IN SWIMMING STARS’ NAMES

      Washington Post Foreign Service

 FAMILIAR LOGO ON
 UNFAMILIAR EATERIES 
 IN IRAQ 
     Kurdish Entrepreneurs Bring In a Taste of the West 

SULAYMANIYAH, Iraq -- This dusty town near the 
Iranian border does not yet have a McDonald’s. But 
it does have a MaDonal, as well as a Matbax, both 
of which sell cheeseburgers and french fries using an 
unmistakably familiar pair of golden arches. It is the 
only city in Iraq with mobile telephone service and has 
dozens of shops selling electronics. It has liquor stores 
with shelves full of Tennessee whiskey and Dutch 
beer, plus Internet cafes offering espresso.

This ethnically Kurdish town in the rounded 
mountains of northern Iraq has, in short, a thriving 
private economy, albeit one not fully calibrated to the 
fi ner points of international copyright. Its free-fl owing, 
free-market ways are the result of the independence it 
has known for the past decade from the rule of Saddam 
Hussein.

Now, with Hussein gone and market forces beginning 
to seep into Iraq, the Kurdish areas of the north seem 
likely to take the lead in the development of a private 
sector, serving as a sort of incubator for capitalism in 
the rest of the country. Trading networks are already 
established here, with merchants well versed in how to 
move products into Iraq from neighboring Turkey and 
Iran. Goods have traveled overland the other way as 
well, reaching Iran after transiting here from the port 
of Dubai in the United Arab Emirates, by way of Saudi 
Arabia, Jordan, Syria and Turkey.

“This place has been a very important place for 
transit,” said Assan Hawrmy, a local agent for an 
Iranian trading company. “In business, he who is strong 
will remain so no matter who is in government. We will 
get the benefi t of these 10 years. We have connections 
and experience. Maybe the Kurdish will be the leaders 
in the market.”

Under Hussein, private businesses were largely 
discouraged. Those that did pop up were taxed heavily 
and subject to random confi scations of goods. But 
after the 1991 Gulf War, this area became  essentially 
severed from the rest of Iraq.

   continued on



CHINESE IPHONE, 
SAMSUNG, MOTOROLA 
KNOCKOFFS USE 
CREATIVE SPELLING

By David Sarno
April 26, 2012, 5:00 a.m.

Everyone knows Apple is popular in China -- so 
popular that people riot outside Apple’s stores, or set 
up fake stores, or just crank out fake iPhones.

On a recent trip to an electronics bazaar in Shanghai, 
we spotted a few of the most blatant of these knockoffs. 
Amusingly, the phones on display didn’t look anything 
like actual iPhones -- instead, the manufacturers 
concentrated their piracy efforts on attempting to 
replicate the spelling of the names of popular devices 
and brands.
Those efforts went humorously awry, 
For the iPhone:  IPhnce and iPneno.
For Motorola:  Motoralo and Motcrolv.
For Samsung:  Smusvng.
For Nokia:  Nioka.

For those wondering, Changchong is an actual 
Chinese electronics and smartphone maker, although 
“Chanchong” is not.  Speaking of Apple knockoffs, 
Changchongrecently announced its plans for its “Ciri 
smart voice TV,” which includes the following fl ourish 
in the product description:  “There is a intangible fairy 
in the smart TV, after the consumers buy Ciri TV, they 
not only get a actual TV, but also get a lovely and 
functional family member.”

Although China is a font of funny mispellings and 
translations, it bears mentioning that electronics piracy 
is not all fun and games.  Besides the obvious issues 
of intellectual property theft, phone fakery may have 
led to at least one violent death.  A Shanghai online 
publication reported that a man stabbed someone to 
death after getting in an altercation over the sale of 
fake iPhones.

COUNTERFEITS A 
GREAT DANGER TO 
CONSUMERS
The Nation (Nairobi)
October 5, 2011
By Esmond Shahonya

   A recent survey carried out by the Quality Control 
Laboratories and Pharmacy and Poisons Board has 
alarming facts indicating that 30 per cent of drugs in 
Kenya are fake. This is part of the growing menace of 
counterfeit goods. 

In the health sector, the dangers posed by fake 
drugs range from death to emergence of drug-resistant 
pathogens. Counterfeit drugs have dire consequences 
for unsuspecting patients.

In the world of electrical appliances and electronics, 
the message to consumers is that fake products can be 
quite troublesome and deadly. Fake electrical goods can 
cause electrocution or start fi res.

To show the extent of the dangerous trade, the 
Communications Commission of Kenya earlier 
expressed concern over the growing numbers of fake 
mobile phones in the market. It directed the operators 
to switch them off by the end of the year because of 
the dangers they posed. Mobile phone users are being 
exploited by unscrupulous traders who peddle fake 
hand-sets that might pose health risks because they are 
not compatible with international standards.

Counterfeit products have become challenges for 
the entire business community. Their proliferation 
is a pointer to lapses in regulation and weak law 
implementation. The scourge of counterfeits is 
exacerbated by the ease with which fake products 
can be manufactured and circulated due to corruption 
and laxity among law enforcers. Poor vigilance and 
loopholes in the regulatory mechanisms, in addition to 
greed, have led us to this pass.

Manufacturers and distributors of fake products 
are devilishly smart. That’s why the government 
wants to eradicate the menace for consumers who 
cannot distinguish between genuine and fake goods In 
many cases, even the packaging is replicated to exact 
precision.

Besides, the so-called cheap mass production for 
the African market has loopholes for unscrupulous 
traders who pay little attention to standards. This is 
already common with products from the East, especially 
China. A few months ago, Apple, the manufacturer of 
iPhones and iPads, discovered dozens of fake Apple 
stores in China which were dealing in the gadgets. A 
raid exposed the degree to which counterfeits mimic 
established brands.

In Kenya, there are chances of coming across 
electrical appliances and medicinal drugs that have been 
counterfeited to mimic common brands. The antibiotic 
you purchase in the nearby chemist might actually 
bear the name of an established brand yet it is fake. 
The antibiotic in the nearby chemist might not just be 
generic but rather a product made by a counterfeit dealer 
across the globe.

There is more to a fake phone than just the loss of 
cash or short life of the gadget. The exposure standard 
of radio frequency from mobile phones employs a unit 
of measurement known as the Specifi c Absorption 
Rate (SAR) and any deviation from the set standards 
could spell health problems. The SAR level provides a 
substantial margin of safety to users.

The problem of fake phones, drugs and any other 
counterfeits might not have a quick fi x. All that is 
required is for the relevant bodies to fi nd appropriate 
ways of stemming the malpractice. Key among them 
is proper regulation, vigilance and adherence to laws 
governing the desired standards, trade and consumer 
safety.

SHOCKING 
EVOLUTION OF FAKE 
PRODUCTS IN CHINA
Korea Times
October 6, 2011

China has been confi rmed as a hot bed of bootlegs 

again recently. Not only just selling imitations, it has 

parodied or recreated the original ones as well.
While just counterfeiting the external appearance 

of cell phones in the past, now it has added new 

function in the products. On top of that, it even 

shows the latest model of popular brands, which is 

not released yet in the market. 
For example, although iPhone 5 is not released 

yet, ‘self-claimed iPhone 5’ has already sold all across 

China.
The Chinese government confi scated 561 

fake iPhones in Fuzhou, the capital of Chinese 

southeastern province of Fujian, according to Xinhua 

News Agency on Monday. ‘They looked 90 percent 

genuine in terms of design, fi nish and operating 

system,’ Xinhua reported. Attached an Apple logo on 

its back, the labeled iPhone 5 featured functions such 

as double SIM card compatibility and GPS, which the 

real iPhone does not have. Because of these reasons, 

some people have said that the fake one is better than 

the real one, according to the news agency.
‘The sliding touch screen menu worked very 

slowly and photographs captured by its low-

resolution camera were blurry. Meanwhile, its double 

SIM card function was unstable,’ said one of offi cials 

of the Fuzhou authorities.
There is another story. A restaurant has parodied 

the Kentucky Fried Chicken (KFC), one of the most 

famous fast food restaurants in China. The store in 

Beijing set up its sign on Oct. 3 which reads ‘OFC,’ 

meaning ‘Obama Fried Chicken.’ The sign shows 

a face of U.S. President Barack Obama instead 

of Colonel Sanders who founded KFC. The small 

restaurant will open Saturday to sell hamburgers and 

fried chickens.
The U.S. media such as the New York Post 

extensively reported the OFC last Tuesday, after it 
became known to the public through the Chinese 
blogs. ‘It is very insulting and rude behavior,’ said Al 
Sharpton, a Republican Representative, after seeing 
the sign which uses the president’s name illegally. 
The KFC has also felt unpleasant. ‘OFC is not related 
to KFC,’ said one of the offi cials from KFC based 
in Beijing. ‘It is defi nitely sure that they pirated 
its trademark, so we are going to take legal action 

against the store.’we are going to take legal action 

against the store.’

The fact that Chinese counterfeiters ripped off an 
entire Apple store is funny, The Financial Times notes, 
but the discovery is also “a worrying development for 
Apple and Steve Jobs” and a “serious embarrassment 
to the Chinese government, which has been trying 
to crackdown on counterfeits and IP infringements.” 
ZDNet adds that “Apple’s job will be to shut down 
the stores. But the rip-off stores are probably just the 
tip of the iceberg. Apple is likely to have a lot more 
counterfeit fi res to put out as it enjoys crazy growth 
in China.”

MALL IS ALL FOR FAKES

The Sun (England)
January 6, 2009 Tuesday  

A SHOPPING mall is to open for fake stores only.
The centre has a Pizza Hut lookalike named “Pizza 

Huh”, a “McDnoald’s” burger bar and a “Bucksstar” 
coffee shop.

But city leaders in Nanjing, in China’s Jiangsu 
Province, are under pressure to shut the development 
after pictures of the fake stores were leaked online. 
One shopper said: “It’s dishonest.    

A lot of people will walk in thinking they are getting 
the real thing.” 

WELCOME TO CHINA’S
FAKE APPLE STORE

The Atlantic Wire, July 20, 2011
By Uri Friedman

When Apple announced record-high quarterly 
revenues and profi t yesterday, COO Tim Cook noted 
that China--where the company’s four stores bring 
in the most traffi c and revenue of any Apple stores 
in the world--was “key to our results.” That growing 
popularity among Chinese consumers, however, may 
also explain the incredible discovery an American 
living in Kunming, the capital of China’s southwestern 
Yunnan Province, revealed on her blog, Bird Abroad, 
today: an elaborate and strikingly realistic fake Apple 
store.

The whole thing began innocently enough. A couple 
weeks ago, the blogger and her husband stumbled 
upon what appeared to be an Apple store near their 
house. The scene, pictured above, had all the trappings 
of the company’s iconic retail outlets. There was the 
winding staircase, the Genius Bar and upstairs sit-
and-play-with-our-products area, the employees with 
blue T-shirts and Apple name tags, ut there were also 
suspicious signs. Kunming, as the blogger put it, “is 
the end of the Earth.” Why would there be an Apple 
store there? What’s more, the stairs were shoddy, the 
walls were painted poorly, the employees’ name tags 
only said “staff.” And then there was the matter of 
the signs. Apple Store signs generally just show the 
company’s trademark fruit symbol. The Kunming 
store’s signs read, “Apple Store.”

All this evidence--plus the rather damning fact that 
Apple’s website showed only four stores in Beijing and 
Shanghai--led the blogger to conclude that the store 
was a “beautiful ripoff” (an Apple spokesperson later 
confi rmed to MSNBC that it doesn’t have a retail outlet 
in Kunming, though it does have a reseller in another 
part of the city). Perhaps even more surprising, the 
blogger claims that the store’s employees “genuinely 
think they work for Apple ... when really they’re just 
fi lling the pockets of some shyster living in a prefab 
mansion outside the city by standing around a fake 
store disinterestedly selling what may or may not be 
actual Apple products that fell off the back of a truck 
somewhere.” 

The blogger soon discovered two more fake Apple 
stores nearby, including this gem:

IN CHINA, APPLE 
MAKES STOVES?

By Deborah Netburn
February 27, 2012

IStove? iDon’t think so.
Chinese offi cials have confi scated nearly 700 

stoves branded with Apple’s trademark logo from two 
warehouses in Wuhan, a city in the Hubei province in 
Southeast China, according to Chinese news reports.

In photographs circulating around the Internet, a 
green sticker affi xed to the simple stove top not only 
has an image of Apple’s apple, but also bears the word 
“iPhone.”

Apparently it’s no longer enough to do an Apple 
knockoff, now they are slapping the Apple brand names 
on products that have nothing to do with what Apple 
makes.

The small gas stoves, which come with just one 
burner, were reportedly confi scated because they were 
deemed unsafe, rather than for ripping off the Apple 
logo.

After all, this is the country where authorities have 
seized dozens of real Apple tablet computers from store 
shelves in northern China over a legal argument over 
who owns the trademark to the name “iPad.”

The iPhone stove is just the latest in a series of 
examples of Chinese entrepreneurs’ experiments in 
counterfeit Apple products.

In August 2011, an American blogger living in 
China exposed an entire fake Apple store in the city of 
Kunming. The store looked like an Apple Store — blond 
wood, workers in those blue T-shirts, but somehow 
didn’t quite feel like an Apple store. And that’s because 
it wasn’t.

And it turned out there were at least 25 more fake 
Apple stores in Yunnan province alone.

Other fake Apple products to come out of China in 
the past year include Apple-branded high-top sneakers 
and an Apple-branded USB hub.



CHINESE TEEN SELLS 
KIDNEY FOR IPAD AND 
IPHONE
By Melisa Goh

An iPhone and iPad were worth more to a Chinese 
teenager than his kidney, according to a report Friday 
from China’s Xinhua news agency. Now fi ve people in 
southern China face charges of illegal organ trading.

The 17-year-old, surnamed Wang, received about 
$3,500 for his kidney, which was removed and delivered 
to a recipient last April. Wang’s mother grew suspicious 
when her son returned home with the costly new gadgets, 
and his confession soon followed. Xinhua says the teen is 
now suffering from “renal insuffi ciency” — a decreased 
level of kidney function — and that his condition is 
deteriorating.

The fi ve charged include the surgeon, as well as the 
broker, who was reportedly penniless and hounded by 
gambling debts. Another of those charged was tasked 
with hunting for donors through online chat rooms, 
Xinhua says, and another with leasing the operating 
room. Together, they shared the rest of the $35,000 
received for the organ after giving Wang his share.

The case is stirring alarm in China as citizens worry 
about increasing consumerism, particularly among the 
young, The Associated Press says.

Also alarming is the enormous gap between people 
needing transplants in China and donors, which Xinhua 
says has led to a huge black market for organs.

‘OBAMA’ 
ENDORSES 
CHINESE 
‘BLOCKBERRY’
June 23, 2009 
By WSJ Staff

It’s the biggest product launch of the year: 
a Chinese company is selling a BlackBerry-like 
device with promotional assistance from none 
other than the president of the United States.

Okay, not really. But that’s the idea behind 
this ad, the latest emanation from China’s 
zany shanzhai culture, a mixture of old-school 
copycatting and arch parody.

The ad promotes a smart phone called the 
“BlockBerry�� 9500” (��, xuanfeng, means 
“whirlwind”), that more-than-slightly resembles 
the BlackBerry Storm, Research In Motion’s fi rst 
touch-screen device, released last fall. The touch-
screen BlockBerry purportedly runs on Windows 
Mobile software, has Wi-Fi, Bluetooth, GPS and 
3G wireless 
capabilities, and comes in six colors, from 
purple to champagne. “Obama’s BlackBerry. My 
Blockberry�� 9500,” reads the tagline below the 
president’s photo (which is inverted, apparently 
by a sloppy layout designer, with the American-
fl ag pin backwards on the wrong lapel). China 
Journal admittedly hasn’t verifi ed this with 
Robert Gibbs, but we’ll go out on a limb and say 
that Obama’s presence in the ad is unauthorized.

So who’s behind the BlockBerry and its 
clever marketing — and is it even for real? As 
with many shanzhai products, the maker seems 
to prefer anonymity. The ad claims it comes from 
HAFF-COMM, or ���� (another shanzhai 
touch: ��, or ha fo, is Chinese for Harvard), but 
no such company comes up in searches on baidu.
com or google.cn. So we spoke to someone at 
mobileuncle.com, the Chinese gadget chat site 
where BlockBerry appears to have fi rst been 
noticed, spawning a host of other posts in the 
blogosphere.

Our mobileuncle contact, who didn’t want 
to be identifi ed, claims to have spoken to the 
BlockBerry’s maker, which he says provided 
him with the ad poster and information about 
the device. He says the producer is a factory 
in Shenzhen that isn’t called Haff-Comm (fake 
name), and that BlockBerry is scheduled to go 
on sale next month for less than 1,500 yuan each 
(about $220). The BlockBerry’s makers saw news 
stories recently about Obama’s well-known love 
of the BlackBerry, he says. “They were inspired 
by the news and decided to market it this way.”

Is all that accurate? We can’t vouch. In a 
shanzhai world, we may never know for sure.

The Hollywood Reporter
April 13, 2011

China Bans 
Time Travel 
Films and 
Shows, Citing 
Disrespect of 
History
The order comes during the year of 
the 90th anniversary of the founding 
of the Communist Party of China.

BEIJING – China’s media 
authorities have stopped the 
clock on time travel in fi lm and 
television, saying the sci-fi  notion 
“disrespects history.”

This would be odd for a country 
whose big and small screens have 
long beenfi lled with historically 
porous period epics about 
scandalized courts of bygone eras , 
but not so when one considers that 
2011 marks the 90th anniversary 
of China’s ruling political party.   
“The rationale [for the time 
travel ban] is that whatever isn’t 
possible in the real world belongs 
to superstition,” said fi lm critic 
and journalist Raymond Zhou 
Liming, who notes that time travel 
is untouched by censors in Chinese 
literature and theater.   In the 
electronic mass media, however, 
which in China reaches the world’s 
largest TV audience and the globe’s 
fastest growing movie market, the 
idea of time travel presents a clear 
and present danger.   In time-travel 
dramas such as Myth (Shen Hua), 
currently popular on Chinese TV, 
audiences seem to like the story 
of a modern man going back to 
ancient China where, after some 
adjustment, he fi nds love and 
happiness.   “Most time travel 
content that I’ve seen (in literature 
and theater, that is) is actually not 
heavy on science, but an excuse to 
comment on current affairs,” Zhou 
told The Hollywood Reporter.   
Apparently unhappy with fi lm and 
TV presenting even the fi ctional 
notion that China’s ability to 
provide happiness is a thing of the 
past for the average man, the State 
Administration of Radio, Film 
and Television posted its guidance 
about time travel.   “Producers 
and writers are treating serious 
history in a frivolous way, which 
should by no means be encouraged 
anymore,” SARFT said.   This sort 
of guidance, while not a black-and-
white ban, commonly acts as an 
effective catalyst for fi lmmakers’ 
self-censorship.  In a country that 
has no fi lm law on the books, what 
SARFT says often goes.   Recent 
messages on the SARFT website 
have ended with words celebrating 
the founding of the Communist 
Party of China in 1921. 

  “Follow the central spirit of 
the CPC to celebrate its 90th 
anniversary on television. All 
levels should actively prepare to 
launch vivid reproductions of the 
Chinese revolution, the nation’s 
construction and its reform and 
opening up,” one bit of SARFT 
guidance said.   The April 1 time 
travel guidance from SARFT, 
which has the power to pull 
the plug on any Chinese show 
anywhere, anytime -- answering 
as it does directly to China’s 
cabinet, the State Council -- was 
not an April Fool’s prank, which 
has no such tradition  In Myth, 
an adolescent hero travels back 
2,000 years to fi nd he is blood 
brothers with Liu Bang, the fi rst 
emperor of the four-century long 
Han Dynasty to which modern 
China’s ethnic Han majority traces 
its lineage [4]. ] “I don’t think it’s 
a bias against one particular show, 
but a general guideline,” Zhou said.   
Since China’s ruling party bases 
much of its doctrine and strict 
media management on scientifi c 
Marxism, the fantasy of time 
travel – which potentially gives the 
individual the freedom to reorder 
reality – confl icts with politically 
correct thought completely ruled 
by the CPC.   In some ways, it’s 
much ado about nothing. Time 
travel has hardly been a popular 
theme for moveigoers in China. 
The last time a major Chinese time 
travel fi lm made it to cinemas here 
was Hong Kong director Clarence 
Fok’s Highlander-inspired Iceman 
Cometh (Ji Dong Qi Xia in 
Chinese), featuring actor Yuen 
Biao and actress Maggie Cheung 
in 1989, the same year the Chinese 
government crushed a student-
led, pro-democracy movement in 
Beijing.

www.uproixx.com  
April 8, 2011

No, China 
Didn’t Ban Time 
Travel Movies
Written by RoboPanda

Recently a story circulated 
including a rough translation of a 
ruling by China’s General Bureau 
of Radio, Film and Television 
saying that movies and TV 
programs based on time travel 
or on the Four Great Classical 
Novels of Chinese literature 
should not “be encouraged 
anymore”.  The part about 
time travel was mistranslated, 
however.  China hasn’t banned 
time travel movies. In fairness, 
they’re just getting the Ashton 
Kutcher magnum opus Butterfl y 
Effect over there, so even if this 
were a correct translation we 
would understand.
The true purpose of the ruling 
seems to be to discourage the 
misrepresentation of historical 
fi gures in fi lms and TV shows, 
including in time travel movies.  
As for limiting the adaptation of 
the Four Great Classical Novels, 
that may be out of respect (no 
crappy adaptations of revered 
source material) or, more likely, 
it’s about controlling dissent: 
adaptations of the Novels are 
often used to subversively 
criticize those in power.  
Hopefully this won’t affect Neil 
Gaiman’s adaptation of Journey 
To The West.
It’s not particularly surprising 
that a country without free speech 
won’t let you say whatever you 
want about a historical fi gure.  
Meanwhile in America (F**K 
YEAH!),  we’re making a fi lm 
adaptation of a book titled 
“Abraham Lincoln: Vampire 
Hunter“.  God bless America.

The order comes during the year of 
the 90th anniversary of the founding 
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GHOST TOWNS GROW WITH URBAN DEVELOPMENT

South China Morning Post
January 25, 2010
By Toh Han Shih

China’s economic stimulus programme has 
accelerated the already aggressive pace of urban 
development in the country.

But while investment in construction is creating 
much-needed infrastructure in some cities, it is also 
adding to the number of ghost towns with nearly 
empty facilities in other parts of the mainland.

The nation already has its share of empty edifi ces. 
Overlooking Beijing’s “Water Cube” swimming centre 
and “Bird’s Nest” stadium stands Pangu Plaza, a huge 
but little-used fi ve-tower complex spanning the length 
of seven football fi elds.

The project includes an offi ce block, serviced-
apartment buildings, a shopping centre and the Pangu 
7 Star Hotel.

Although Pangu Plaza was completed two years ago, 
the shopping centre is mostly empty, with virtually 
no tenants and many outlets boarded up, Patrick 
Chovanec, a professor at the School of Economics and 
Management at Tsinghua

University, said. “There are no lights in the offi ces. 
At night, people don’t seem to be home.”

A public relations executive at the Pangu hotel 
said the shopping centre and offi ce building are still 
seeking tenants, adding: “Our hotel’s occupancy rate 
is alright, but this is the low season, so the occupancy 
is low at the moment.”

The China edition of GQ magazine threw a lavish 
launch party at Pangu Plaza in November last year, 
but a New Zealander who attended said the complex 
is mostly empty.

“The hallways on the ground fl oor are empty and 
you feel that it is a ghost town apart from the top fl oor 
where we were. It certainly was not full of activity 
beyond the show,” he said.

Examples of mega projects abound.
Chovanec describes his visit to a development zone 

in Yingkou, a port city in Liaoning province, where an 
industrial zone and a residential zone with a marina 
are planned.

“The scale of this thing will take your breath away. It 
is comparable in scale to Pudong (Shanghai’s business 
district),” he said.

Yingkou’s development zone is under development 
and hence is mostly empty space.

A government building and a steel mill are possibly 
the only two buildings in the zone, Chovanec said. 
“The administrative building is this monstrous 
monolith. It’s almost empty except for a presentation.”

The steel mill was completed one year ago, added 
Chovanec. “It’s sitting there empty and they haven’t 
fi red up the furnace.

There is so much overcapacity in steel, they can’t 
sell what they make.”

Over in Guangdong, many residential units sit 
empty, said Neeraj Sawhney, a Hong Kong textile 
trader who often travels to the province.

“I have seen houses and shops built in second and 
third-tier cities in Guangdong in 2005 that are still 
empty,” he said.

“Supply is much more than demand in these cities. 
Funding was easily available for developers, who went 
ahead and constructed, disregarding demand.”

China’s fi xed-asset investment increased at a 
faster rate after Beijing launched its four trillion 
yuan (HK$4.5 trillion) stimulus package in late 2008 
to combat the global economic crisis. Investment 
rose 30.1 per cent to 22.5 trillion yuan last year, 4.6 
percentage points higher than in 2008, the National 

Bureau of Statistics said. Gross domestic product 
grew 8.7 per cent last year, thanks to the stimulus.

To support the stimulus, banks lent out a record 
9.59 trillion yuan last year, of which a quarter went 
to infrastructure construction, the People’s Bank of 
China said.

And that investment in physical infrastructure 
boosts GDP.

“If you spend money, you’ll make 8 per cent GDP 
growth,” Chovanec said. “Whether it’s productive is 
another question.

The central government said to the provinces, give 
us your wish list. The local governments accelerated 
their projects.

“You got 10 to 20 years of infrastructure 
developments accelerated to a three-year time frame. 
Once you accelerate it like that, the vetting process 
gets thrown out the window.”

Although it is diffi cult to judge any single project 
as unviable, given that so many massive projects are 
being rolled out, the probability of waste increases, 
Chovanec said.

“All over the country, every province has at least 
one mega project. It’s one thing to build one mega 
project over a 10-year plan. It’s another thing to build 
this 10-year project in two years and do many of them 
all over the country. How much capacity expansion 
can the economy digest at one time?”

In Yingchuan, the capital of Ningxia province, 70 
per cent of GDP growth last year was related to fi xed-
asset investment, according to the city’s offi cials.

“I can’t think of any economy where that rate 
of growth is sustainable,” Bruce Richardson, an 
American businessman

living in Yingchuan, said.
Both useful infrastructure and empty buildings 

can be seen in Yingchuan, he said. “I see signifi cant 
investment in transport infrastructure like roads and 
airports. As soon as a road is fi nished, it’s used. There 
are no bridges to nowhere.”

On the other hand, high-end residential units in 
Yingchuan have a 50 per cent vacancy rate. The 
local government is considering discouraging the 
purchase of second or third residential units to slow 
construction, Richardson said.

Some local offi cials have realised the massive 
build-up is generating undesirable effects and are 
switching towards sustainable growth, including Yun 
Guangzhong, the mayor of Ordos, a city in Inner 
Mongolia.

Ordos, with a population of 1.55 million, has been 
described as a “ghost city” in blogs and Al-Jazeera 
television, because it contains a newly built city 
centre with ultra-modern buildings that is nearly 
empty. Ordos’ population density is 17.8 people per 
square kilometre, compared with an urban density of 
10,606 people for New York City.

In a speech on January 12, Yun said the speed of 
development “cannot substitute quality and effi ciency. 
GDP alone cannot represent the people’s aspirations 
or the raising of their income. Fixed-asset investment 
does not mean industrialisation and urbanisation have 
improved.”

In contrast to focusing on building infrastructure 
last year, Yun recommended alternate policies 
like attracting competitive industries to Ordos and 
increasing jobs this year.

Yun admitted failings in the administration of 
projects, saying: “We must not undertake prestige 
projects for the sake of image and must not fake data.” 
The city government “contains elements of laziness, 
falsifi cation, laxness and shallowness in work ethic, 
which has seriously damaged its effi ciency and image”

In contrast to focusing on building infrastructure 
last year, Yun recommended alternate policies 
like attracting competitive industries to Ordos and 
increasing jobs this year.

Yun admitted failings in the administration of 
projects, saying: “We must not undertake prestige 
projects for the sake of image and must not fake data.” 
The city government “contains elements of laziness, 
falsifi cation, laxness and shallowness in work ethic, 
which has seriously damaged its effi ciency and image”.

Jonathan Woetzel, a director in the Shanghai offi ce 
of international consultancy McKinsey, said: “There is 
a lot of living dead out there.”

Most cities have newly developed zones that are 
often initially empty when completed, he said. “Some 
work out well, some not.”

As a rule of thumb, if a new city centre has a 
population of one million in 15 years, that would be 
successful, and these projects have long-term payback 
timetables measured in 10 to 20 years, Woetzel said.

In contrast to isolated Ordos, the bustling coastal 
cities of Quanzhou and Jinjiang in Fujian province 
are benefi ting from the construction of badly needed 
infrastructure.

The two cities are merging as part of the 
government’s policy to create mega cities, Douglas 
Sheridan, a United States footwear trader who does 
business in Jinjiang, said.

The result is a series of infrastructure projects 
such as highways, sewage systems and buildings 
in Quanzhou and Jinjiang, Sheridan said. “They 
are merging cities, but they don’t have enough 
fundamental infrastructure like transport and food 
supply logistics. Buses are not enough. There are 
more trucks on the roads, so traffi c fl ow is increasing 
enormously.”

Woetzel said: “On a national level, China has 
another 15 to 20 years of rapid urbanisation, so 
on average, urban construction is a necessary 
development.”

Ramped up thanks to the stimulus measures, fi xed-
asset investment grew to 22.5 trillion yuan last year, a rise 
of: 30.1%

“All over the country, every province has at least “All over the country, every province has at least 
one mega project. It’s one thing to build one mega 
project over a 10-year plan. It’s another thing to build 
this 10-year project in two years and do many of them 
all over the country. How much capacity expansion 

In Yingchuan, the capital of Ningxia province, 70 
per cent of GDP growth last year was related to fi xed-

“I can’t think of any economy where that rate 
of growth is sustainable,” Bruce Richardson, an 

Both useful infrastructure and empty buildings 
can be seen in Yingchuan, he said. “I see signifi cant can be seen in Yingchuan, he said. “I see signifi cant 
investment in transport infrastructure like roads and 
airports. As soon as a road is fi nished, it’s used. There 

On the other hand, high-end residential units in 
Yingchuan have a 50 per cent vacancy rate. The 
local government is considering discouraging the 
purchase of second or third residential units to slow 

Some local offi cials have realised the massive 
build-up is generating undesirable effects and are 
switching towards sustainable growth, including Yun 
Guangzhong, the mayor of Ordos, a city in Inner Guangzhong, the mayor of Ordos, a city in Inner 

Ordos, with a population of 1.55 million, has been 
described as a “ghost city” in blogs and Al-Jazeera 
television, because it contains a newly built city 
centre with ultra-modern buildings that is nearly 
empty. Ordos’ population density is 17.8 people per empty. Ordos’ population density is 17.8 people per 
square kilometre, compared with an urban density of square kilometre, compared with an urban density of 

In a speech on January 12, Yun said the speed of In a speech on January 12, Yun said the speed of 

CHINA’S ‘WONDERLAND,’ AN ABANDONED 
FAKE-DISNEYLAND

The Washington Post
December 13, 2011
By Maura Judkis

It’s as if you hopped off of your fl ying elephant and 
walked straight into an apocalyptic wasteland, surrounded 
by scrubby grass, empty buildings, and the shell of a 
Magic Kingdom. This is the ghost of a Disney World-style 
amusement park in China, abandoned partway through 
construction, and now a hauntingly beautiful scene of decay.

A farmer carries a shovel over his shoulder as he walks 
to tend his crops in a fi eld that includes an abandoned 
building that was to be part of an amusement park called 
‘Wonderland.’

“Wonderland,” which is situated on a 100-acre plot of land 
45 minutes outside of Beijing, was intended to be a huge 
tourist destination. But according to Reuters, construction 
was halted in 1998 when farmers and local government 
sparred over property prices. A small “town,’ the skeletal 
remains of a castle, and the metal framework of a huge 
pavilion are all that remain, and the site is completely open 
to explorers.

Reuters photographer David Gray was amazed and 
amused to see farmers working their fi elds amid the ruins. “I 
came across a rather farcical sight of some farmers digging 
a well next to a castle; a moment I will always savor as a 
photographer in a place like China where castles are not in 
huge supply,” wrote Gray in the Reuters’s Photographers 
Blog. He called Wonderland “another sad example of 
property development in China involving wasted money, 
wasted resources and the uprooting of farmers and their 
families.”

Wonderland is another example of the Internet’s obsession 
with Urban Exploration — fi nding abandoned places of the 
world. There are sites tracking abandoned shopping malls, 
abandoned theaters, abandoned swimming pools, and of 
course, abandoned amusement parks. With Wonderland, 
fans of nightmarish ghosts of theme parks can add a new 
destination to their list.

Videographer Catherine Hyland also took a trip to 
Wonderland, and set her haunting images to a spooky 
horror-movie soundtrack. 

MOM OF FACE-EATING 
ATTACKER SAYS: 
‘HE WAS NO ZOMBIE’
The Los Amgeles Times
May 31, 2012
By Rene Lynch

A face-eating zombie cannibal or a Bible-
reading, church-attending Christian?

Those are the two vastly different portraits 
being presented of Rudy Eugene, above left. 
He was gunned down by police Saturday 
afternoon in Miami after horrifi ed onlookers 
found him naked and chewing on a homeless 
man’s face, eating off his mouth, nose and 
forehead and gouging out one of the victim’s 
eyes. The victim, above right, remains 
hospitalized and faces months, if not years, of 
recovery.

Eugene’s mother, speaking out for the 
fi rst time, said she’s devastated by her son’s 
inexplicable actions. But she says the media 
have her son all wrong.

She also criticized police for killing her 
son instead of trying to fi nd other means of 
subduing the man that she said faithfully read 
the Bible and accompanied her to church.

“Everybody says that he was a zombie, but 
I know he’s not a zombie; he’s my son,” the 
mother, identifi ed by the Miami Herald as 
Ruth Charles, told the newspaper.

“I feel devastated. That was not him who 
was seen on TV doing that. He was a nice kid. 
He was a good kid. He gave me a nice card on 
Mother’s Day,” she told CBS TV in Miami. 
She added: “I never had any problems with 
him. The police don’t have to shoot him. They 
could have Tased him.”

Mom might be speaking from experience. 
The Herald and CBS report that North Miami 
Beach Police used a stun gun on Eugene to 
break up a domestic dispute involving his 
mother in 2004. Beyond that incident, Eugene 
was arrested for a handful of minor, marijuana-
related charges.

There has been some speculation that 
Eugene might have been fueled to a frenzy by 
“bath salts” -- a nickname for a potent, cocaine-
and-speed laced street drug. It will take weeks 
before toxicology reports are completed.

Meanwhile, the victim’s chances of 
recovery remain unclear. A homeless man who 
had a problem with alcohol, Ronald Poppo 
has suffered a loss of more than 75% of his 
face, according to reports. Doctors are trying 
to deal with the immediate concern -- infection 
-- before they begin addressing the possibility 
of facial reconstructive surgery.

MALL OF MISFORTUNE The people who work at the South China Mall, in 

the muggy, factory-fi lled city of Dongguan, have the 

honor of passing each day in the biggest shopping mall 

on the face of the planet. In theory, it’s a glorious place: 

a seven-million-square-foot retail-and entertainment 

behemoth in the heart of China’s southern Pearl River 

Delta, the wealthiest region in a nation that boasts the 

world’s biggest population and its fastest-growing 

major economy. The mall is part of China’s new arsenal 

of superlatives:  the world’s largest airport terminal, the 

highest train track, the golf resort with the most holes. 

The employees of this giant mall could, if they wanted, 

spend their breaks driving bumper cars, browsing for 

house wares, strolling along a Venetian canal, petting 

fake herons in an indoor rain forest, or gazing at an 

eighty-fi ve-foot replica of the Arc de Triomphe – all, 

of course, without leaving the premises. They could 

also picnic next to the bell tower of St Mark’s Square 

in Venice, soak up the ambience of San Francisco, or 

take a ride on themall’s indoor-outdoor roller coaster, a 

553-meter fl ying railway known as Kuayue Shi Kong, or 

“Moving Through Time and Space.”
As it happens, it’s just those things – time and space 

– that give so much trouble to the workers here. They 

have too much of both. On a recent Friday afternoon, 

UAE / June 12. 2008
By Michael Donohue

an amusement-park employee, slouched in a 
forsaken ticket booth, tried to kill time by making 

origami. Another worker slept, with perfect 
impunity, on a table. In front of the haunted house 

attraction, one attendant was doing hand-stands 

while two others looked blankly on.
There was nothing else to do, because the South 

China Mall, which opened with great fanfare in 

2005, is not just the world’s largest. With fewer 

than a dozen stores scattered through a space 
designed to house 1,500, it is also the world’s 
emptiest – a dusty, decrepit complex of buildings 

marked by peeling paint, dead light bulbs, and 
dismembered mannequins.

“They set out to be the biggest, and hoped that 

being the biggest would be the attracting factor,” 

says David Hand, a retail analyst at Jones Lang 

LaSalle in Beijing, who has followed the project. 

“It hasn’t delivered.”
The world has plenty of empty malls; there’s 

even an American website, deadmalls.com, 
where connoisseurs of desolation post photos and 

reminiscences of the once-great, now-gutted places 

where they spent the Saturday afternoons of their 

youth. 
   continued on
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‘WE STOPPED 
GETTING ORDERS 
FROM IRAQ A 
LONG TIME AGO’
For 17 years, the pride of the Iraqi navy 
- two small warships - have been moored 
in the middle of a Nato naval base in 
northern Italy, unable to sail because of a 
UN embargo. The 12 crewmen still scrub 
the decks daily, whom? Sophie Arie is 
granted a rare audience with Saddam’s 
forgotten sailors 

By Sophie Arie

Abdul Wahid Toama beams from ear 
to ear and his soft brown eyes sparkle 
as he tucks into a thick Italian ice cream 
amid the striplights and plastic chairs 
of his favourite hang-out, a Co-op 
shopping centre in the northern Italian 
port town, La Spezia.

“Isn’t it bello , beautiful here?” he 
asks, gazing at a couple of pimply 
teenagers canoodling at the next table. 
“It’s so beautiful. I must show you 
upstairs.”

I try to muster some enthusiasm, 
when I can’t think of anything I would 
rather not do than check out the Co-op’s 
bargain shoe selection. Actually, all I 
want to do, after scouring the streets 
for this man for several weeks, is find 
out who is giving him his orders these 
days. Because, although Saddam may 
be gone, my gentle friend is one of 12 
Iraqi sailors still loyally serving the 
Iraqi government - even though there 
isn’t one - on two battleships that are the 
proud remains of the Iraqi navy.

Each day they solemnly hoist the 
Iraqi flag, but they haven’t been able 
to put up much of a fight in the recent 
war, or in fact for the past 17 years, 
because of a slight mobility problem. 
The two 680-tonne corvettes, complete 
with helicopter launch-pads and 76mm 
cannon, have not moved since they were 
built by the Italian shipping constructors 
Fincantieri as part of a 12-ship mega-
order from Iraq in the early 80s. Iraq 
had just paid for the first two ships in 
1986 and Italians had begun training the 
Iraqi crew to sail them home when a UN 
embargo was slapped on the country 
after the Iran-Iraq war.

Since then the Mussa Ben Nussair and 
the Tarik Ben Ziad have been stuck in 
La Spezia, nestling quietly near ranks of 
Italian frigates in the vast naval harbour 
which doubles up as a key European 
Nato base and centre for anti-submarine 
and mine-warfare research. Over the 
years, Iraq has refused to sell the ships 
and Italy has tried to deny there is 
anything awkward about hosting their 
crews, who oil the cogs and polish the 
brass while patiently waiting to set sail.

Originally the scores of sailors and 
their families were comfortably housed 
in an idyllic suburb called Lerici, 
looking over the so-called Bay of Poets 
where Byron and Shelley once came for 
inspiration. But as Saddam made more 
and more enemies, the chances of the 
boats ever leaving shrank and the crews 
were whittled down. Today just 12 
sailors, most of them from the Iraqi port 
town of Basra, live and eat and watch 
the news reports from their bombed-
out country on board the ships. To save 
money they do their own handwashing, 
causing giggles and frowns among 
the pristine Italian sailors by stringing 
up their boxer shorts to dry on deck, 
alongside the Iraqi flag.

“We stopped getting orders from Iraq 
a long time ago,” Toama says in broken 
English and Italian. “We watched bombs 
falling on places we know. All the 
phone lines were cut. The government is 
finished. Now the capo (boss) in Basra 
is your people, the British. But they 
have not phoned us.”

As we wander along the palm-tree 
lined seafront, passing clusters of novice 
Italian sailors in Popeye tunics, Toama 

takes my arm and rolls his eyes at the 
thought of Saddam. His smile shows 
his relief that the regime is gone. He 
even gives me a present of a 250-dinar 
note, pointing at Saddam’s face, as 
a souvenir. But he says that any Iraqi 
leader is better than an American one. 
“I did not want any more wars. No more 
mess. I have had enough of Saddam. 
Basta . I have served eight years in the 
war with Iran. And then in Kuwait.

“But I know the Americans don’t care 
about Iraqis. All they want is our oil, 
our wealth.”

Toama, 37, left his wife Basme 
and five-month-old baby Eli in Basra 
when he was posted to La Spezia last 
November, as part of the regular annual 
change of guard. 
The men have hunkered down together, 
cooking Iraqi dishes with fresh local 
fish and zapping to skimpily clad ladies 
on Italian TV gameshows for light relief 
from the war. They hope they might be 
able to return to Iraq “in a year or two”.

After weeks without contact, Toama 
has managed to speak to his 28-year-
old wife using the international call 
centre at La Spezia train station and 
a borrowed satellite phone in Basra. 
Before the war, she did not know where 
he was. The Iraqi regime kept the 
sailor’s destinations secret - and their 
families were kept in Iraq to ensure the 
sailors did not run off into the Italian 
sunset. Some of Toama’s fellow sailors 
are still cut off from their relatives 
and are said to be worried now about 
reprisals against military families.

Last month the Iraqi embassy 
managed to pay the running costs of the 
ship, apparently from its reserves in a 
local Italian bank account. “But who 
knows whether there will be money 
next month? Maybe the Italians can 
help,” says Toama, who has no personal 
money problems. Making a sign of 
a growing pile with his hand, he tells 
me he has saved most of the Dollars 
700 (pounds 436) monthly pay he has 
received for the past seven months, 
spending only a little on tiny presents 
- a cheap Chinese portable radio, a 
football for his toddler son.

Depending on how long it takes the 
rest of the world to decide whether 
to lift the embargo on Iraq, Italy may 
well find itself having to bail out the 
stranded Iraqis. Naval officials, fearing 
a diplomatic incident, had a hard enough 
time convincing Saddam’s regime to 
pay for emergency repairs to save the 
two rusting hulks from sinking. “It 
took us four years to talk the Iraqis into 
repairing the ships,” says the Italian 
naval spokesman, Comandante Pilato. 
“We had to do the work at a special 
price, or else one day they could have 
sunk. That would be a waste.”

While Italy continues to play the 
perfect host, and Iraq is now supposedly 
free, the 12 sailors remain trapped in a 
gilded cage. Toama proudly shows me 
his temporary residence permit, which 
gives his current address as “Marina 
Militare, La Spezia”

He and his fellow sailors are not 
allowed to wander outside the town, not 
even to nearby Genoa: carabinieri clock 
them in and out of the high-security 
navy base every time they feel like 
going for a walk.

Everyone seems a bit embarrassed by 
the odd situation. The Iraqi consul, Faris 
al-Shooker, says he still does not know 
when their situation will change. The 
mayor of La Spezia is still waiting for 
an answer from the Italian government 
after he demanded a decision on the 
status of the 12 men and has offered 
to provide them with humanitarian 
assistance.

Spezzini, as the locals are known, 
have developed an affection for the 
burly, moustached men whom they 
often spot gazing into designer shop 
windows, sipping cappuccinos and 
carrying food supplies back from the 
supermarket. “They’ve been here so 
long, they might as well be Italians,” 
says the newspaper seller outside the 
entrance to the naval base.
   During the war the men were 
harder to find, hiding behind the high, 
barbed-wire topped walls of the navy, 
manning a piece of Iraqi territory 

that was floating inside one of Nato’s 
key European bases. A US battleship 
recently came within a stone’s throw 
of the Iraqi outpost, stopping off at the 
base as it returned from Iraq.
Amid the tension of the war, Italy 
expelled four Iraqi diplomats just 
in case they were spies. The men, 
reportedly phony cooks at the embassy, 
left the country and Al-Shooker was left 
rattling around the shabby, yellowed 
corridors of the Iraqi embassy with only 
Arab television stations and portraits of 
a young Saddam for company.

Local MPs in La Spezia questioned 
the wisdom of allowing Iraqis to live 
inside a military base that was on high 
alert. But Italian officials insisted that 
their guests were not a threat. There 
was a sense of deja vu: everyone had 
gone through the same rigmarole in the 
last Gulf war. Back then, suspicions 
were raised that from their unusual 
vantage point, the Iraqi sailors could 
feed European military secrets to 
Saddam’s regime. And one crew 
member, 39-year-old Mohand Kasim 
Orseed and another sailor, downed their 
uniforms and claimed political asylum 
in Italy. “I’m not sure which was more 
important at the time, his desire to 
defect or his love for a local prostitute,” 
a moustached terrorist police agent told 
me with a grin. “Orseed said he’d fallen 
in love.”

Italy granted Orseed political asylum 
and mounted an intricate plan to put Iraqi 
agents off the defector’s trail, letting it 
get out that he had slipped out of Italy 
and gone to sea on an unidentified oil 
tanker. In fact he holed up in a sleepy 
village outside La Spezia until the 
storm had settled and then moved to 
Milan to work as an electrician.

But eight years later, Orseed popped 
up in a flat overlooking the perimeter 
wall of the La Spezia naval base, with 
a machine-gun, some hand grenades 
and 250 floppy discs full of military 
information downloaded from the 
internet. He was arrested but the spying 
suspicions could not be proved and he 
got a two-year suspended sentence for 
illegal possession of a weapon.

It seems highly unlikely that Toama 
is a spy. Just a gentle, lonely guy living 
a bizarre side-chapter of the whole 
Iraqi saga. The only time his smile 
evaporated was when he explained 
that his wife won’t tell him how many 
friends and “brothers” have been killed 
in the war. “I know I have been lucky to 
be in Italy,” he says. “The Italians are 
good people. They have white hearts. 
But I am Iraqi. As soon as there is a new 
Iraqi government, I want to go back.

“I want to fill my ship with batteries 
and sail them back home. It’s hard to 
get batteries in Iraq. It’s a problem, you 
know?

TALIBAN 
IMPOSTERS VEX 
REINTEGRATION 
PLAN

continued from 
What sets the South China Mall apart from the rest, 

besides its mind-numbing size, is that it never went into 
decline. The tenants didn’t jump ship; they never even 
came on board. The mall entered the world pre-ruined, 
as if its developers had deliberately created an attraction 
for people with a taste for abandonment and decay. It is a 
spectacular real-estate failure – but it is also, as I 

Three years ago, just before the South China Mall 
opened, it was featured on the front page of The New 
York Times as part of China’s “astonishing” new 
consumer culture. As the Times put it, with perhaps a 
trace of hyperbole, the “Chinese have started to embrace 
America’s ‘shop till you drop’ ethos and are in the 
middle of a buy-at-the mall frenzy.” A spokesman for 
the mall’s developer Hu Guirong, an instant-noodle 
billionaire, told the Times that Hu’s team had spent two 
years traveling the world – France, Italy, Nevada – in 
search of ideas. They expected the mall to average more 
than 70,000 visitors a day. “We wanted to do something 
groundbreaking,” the spokesman said. “We wanted to 
leave our mark on history.”

In making size the first consideration, Hu was 
following a general trend among mall developers, for 
whom the competition for the “largest” label can be as 
fierce as an arms race. Consider the mall-building craze 
underway in the Emirates. Its largest shopping center, 
the 2.4-million-square-foot Mall of the Emirates, is only 
three years old, but will relinquish its throne this year 
to the even bigger Dubai Mall – which in turn will be 
superseded in 2010 by the gargantuan Mall of Arabia. 
(Together, the three properties will contain about 10 
million square feet of leasable space – more than two 
square feet for every resident of the country.) And it’s 
not enough for a 21st-century mall to have shops; it must 
also have gondolas, trams, water slides, “Olympic sized” 
hockey rinks, ice palaces or – in the case of the Dubai 
Mall – one of the world’s largest aquariums, to be filled 
with 41,000 fish. The big attraction of the South China 
Mall was supposed to be its “foreign” design. Learning 
from Las Vegas, where replicas of European monuments 
and New York landmarks draw throngs of tourists, the 
Dongguan mall modeled seven zones after various 
exotic world locations. Its rooftops reflect at least twenty 
different influences, from Czech town halls to Turkish 
mosques.

As the mall was about to open, one of its design 
consultants, Ian Thomas of the Thomas Consulting 
Group in Vancouver, told the trade publication Shopping 
Centers Today that the zones were “done with such 
authenticity, with such great attention to detail, that you 
really think you’re in the real thing.”

The Arc de Triomphe that stands in the very middle 
of the South China Mall – one of the first things I saw 
upon arrival – bears eleven circular seals engraved with 
the name of the city that meant so much suffering for 
Napoleon’s army: “MOCSOW”. It takes a minute to 
figure out that the seals have been affixed upside-down.

The great arch leads you out of Paris and into either 
Venice or Amsterdam – it’s hard to tell, since this half 
of the mall, where the pedestrian walkways are all 
outdoors, has never been finished. The buildings have 
ornate, generically European facades, but their insides 
remain shells filled with puddles, unrailed staircases, and 
random stacks of tile and concrete. The exotic palm trees 
lining the sidewalk have been invaded by homegrown 
south-China weeds.

A suspicious security guard, clearly elated to have 
something to do, turned me away from this section. “We 
just want to look at the tower,” my translator told him, 
pointing to the red-brick Venetian campanile down at the 
end. 

“That’s what they all say,” he replied. 
Back through the triumphal arch, past the never-

opened Eagle Nest Bar, a sign heralds the entrance to 
San Francisco: “Here you can find high-grade perfume 
from France, genuine leather items from Italy, as well 
as well known watches from Switzerland.” But there’s 
nothing except vacant storefronts, with a couple of 
escalators sheathed in dust covered plastic.

It’s a relief to find Amazing World, the mostly outdoor 
amusement park on the east side of the mall. On my first 
day, a Friday, a few dozen schoolchildren, bused in from 
more than an hour away, were enjoying the massive 
bright-colored rides. The Action Arm, a giant yellow 
swing, flipped them around three hundred and sixty 
degrees, while the Drop Tower let them free-fallfrom 
twenty stories. (The mall’s English website asks, “Do you 
dare to take a try – experience the feeling of ‘death’? The 
answer is yes because the safety is ensured.”) A Mayan-
themed flume would have looked pretty good too, if only 
it hadn’t been drained of water. On Saturday afternoon, 
a couple of hundred locals gathered in Amazing World. 
Chen Xiaodong, a 23-year-old insurance company 
worker, sat by the central pond with her boyfriend. “It’s 
not very exciting,” she said. The two had already tried 
the rides and had considered looking for shops, but 
decided against it. “I didn’t want to go inside,” she said, 
“because there was a weird smell.”

Exactly why the South China Mall failed so badly 
is a matter of some dispute. Did the retailers hold back 
because there were no customers, or did the customers 
stay away because there were no retailers? Or did 
Hu Guirong doom the project by opening it before 
construction was finished – driving everybody away 
with the scaffolding and the dust? 

Dick Groves, a retail consultant based innearby 
Hong Kong, chalks it up to inexperience in the leasing 
business, mixed with an undisciplined financial system. 

“When it’s easy to get financing without having to 
convince someone of the project’s feasibility, and 
without having to show pre-leasing commitment, you 
can start to get into trouble,” he says.

“It’s all wrong,” said a middle-aged man I met 
exploring the empty storefronts, who wouldn’t give his 
name because, he said, he’s a rival developer. “It’s too 
big. It’s too confusing. But if it were in Guangzhou” 
– a much bigger city, about forty miles away – “you 
might have a chance.”The people at Hu Guirong’s 
company, Sanyuan Yinhui, declined to be interviewed, 
but Edward deSwart, an industry veteran brought in 
last summer to turn the South China Mall around, 
thinks the location is fine. “It’s a pretty good market, 
about 50 million people in the Pearl River Delta,” he 
says. “We will draw from all the cities around, but it 
has to be a strong enough attraction.” DeSwart got 
hired after Sanyuan Yinhui sold a controlling stake in 
the mall to the Founders Group, a division of Beijing 
University.

“Many developers [in China] have fallen into what 
I call the cowboy league,” deSwart says, trying to 
explain how the mall ever got built. “Guys who all 
of a sudden have a lot of money and want to build 
a magnificent structure, without thinking it through.” 
Now he plans to “wind the clock back” and start 
completely over, leasing the mall in small phases 
over several years. (The complex does have two fairly 
healthy anchors, a Spar department store and a B & 
Q housewares center, both of which can be entered 
without having to pass through the mall’s interior.)

Hand, the retail expert from Jones Lang LaSalle, 
maintains that Chinese developers are learning 
quickly and that the market has great potential. “The 
Chinese love shopping, they love brands, and they 
love international products, even though the average 
income is low,” he says. “New shoppers are born 
everyday. We won’t run out of them.”

“It’s so boring here,” said Xia Qunyan, the shop 
assistant in Polo Meisdol, a leather-goods and clothing 
store whose logo contrives to emulate that of Ralph 
Lauren. “There’s no business.” Xia, a friendly woman 
in her early thirties, rolled her eyes when reminded 
that she works in the world’s biggest mall. “That’s 
what they told us to get us here,” she said.

Rent for the shop, located in a theoretically high-
traffic spot next to an escalator, was originally 28,000 
yuan (Dh15,000) a month, but Xia says it’s never 
been paid. The company invested 230,000 yuan in 
renovations, she said, and since they’re one of only 
four small retailers left, the mall gives them free rent. 
On Friday, Xia passed the time chatting with a friend 
who’d dropped by with her baby. On Saturday, my 
translator and I found Xia alone, playing cards with 
herself. At her suggestion, we sat down and played 
three rounds of a game called Catch the Landlord. 

This section of the mall has four floors, and two 
levels above Xia’s shop is a loud arcade, Dino’s World, 
that blares techno music throughout the empty atrium. 
There’s also a huge Teletubbies playroom for kids, and 
a bridge leading off to the indoor section of Amazing 
World. A tour of the section’s 600 retail storefronts 
yields glimpses of what the South China Mall might 
have been; in some parts, there are even signs for three 
or four stores in a row, most of them south Chinese or 
Hong Kong chains with eccentric English names. You 
pass Kentex, Marino Orlandi, and Ebose, all empty. US 
Eell, Wen Chun, IP Zone, Weekend Workshop – empty.

Orlandi, and Ebose, all empty. US Eell, Wen Chun, 
IP Zone, Weekend Workshop – empty. Balenno, 
Smitih’s [sic], Greenwood– empty. Carslan – gated.
Henan Medicine – locked, full of pharmaceutical 
products, with an eviction notice for “breach of 
contract”. Triumph International – empty but with 
anangry notice from the mall: “According to records, 
the entity closed its business without first acquiring 

official permission from our company, thus constituting 
a breach of contract and directly affecting the image of 
the shopping center.” 

It’s odd to find a store with an actual person in it, like 
S-Square, a small, stylish clothing store with black-
painted walls. Its 21-year-old shop assistant, Miss Chen, 
said business wasn’t so bad back when the mall first 
opened. Rent was then 10,000 yuan, but it’s no longer 
collected. “We used to get lots of tour groups,” she said. 
“Now it’s just student groups, and occasionally groups 
of factory workers, and they don’t buy anything.” She 
gets “one or two” customers a day, and passes the hours 
reading magazines and sending text messages to her 
friends.

Miss Chen often sends texts to Miss Peng, also 21, 
who sits behind the cash register at Eyaya, an accessories 
shop that is just far enough around the corner to prevent 
the two    ladies from chatting. “Our bosses say we could 
go into the corridor and yell down to each other,” Miss 
Peng said. “I usually just stare into space. Sometimes I 
get really sleepy and want to take a nap, but I get scared 
because at any time a customer could come in, and I 
might miss the only customer of the day.”

Neither Peng nor Chen spends much time with Xia, 
over in Polo Meisdol. “There used to be a girl our 
age who worked there,” Peng said, a little sadly. “Her 
astrological sign was a dragon, and we used to hang out 
sometimes. But then she left.”

People in real estate say that retail is the most difficult 
kind of property to develop. Even in highly affluent 
markets like the UAE, it can be risky if too many malls 
open up at once. “You hear simultaneously everyone 
launching the project that’s supposed to be the regional 
draw,” says Groves, the Hong Kong consultant, who 
has also worked on projects in the Emirates. With malls 
“so large they beggar belief” sprouting up all over the 
Middle East, Groves says, “one or more of the projects 
could have trouble.”

The situation is even more complicated in China, 
where per capita income is about a fifteenth of the 
UAE’s. Much is expected of China in the next decade. Its 
economy continues to experience double-digit growth, 
and its factories now assemble most of the toys, shoes 
and microchips in the world. The country expects to 
quadruple its year 2000 per-capita income by 2020. China 
is rising, and before long – the conventional thinking 
goes – there will be a gigantic Chinese consumer class,

four or five hundred millions of prosperous, educated 
people looking to stroll through malls and buy lots of 
stuff they don’t need. (At present, fewer than 10 per 
cent of China’s population of 1.3 billion have enough 
discretionary income to count as “middle-class”.)

About 500 new malls have been built in China over the 
last five years, estimates Kevin Jiang, a researcher at the 
Mall China Information Center. All of them are waiting 
for the arrival of this coming mega-middle class, as are 
the rest of China’s countless “visionary” development 
projects. These include a from-scratch “eco-city” for 
500,000 residents north of Shanghai, a compound of 
a hundred luxury villas in the Ordos desert of Inner 
Mongolia and a thousand-acre theme-park replica of the 
old imperial Summer Palace, which was destroyed by 
British and French troops in the nineteenth century.

The cowboy developers of China, like the bored 
employees of the South China Mall, are still waiting. 
Some day – and they hope it’s soon – this new middle 
class will finally show up to fill the empty spaces. The 
malls will overflow, the stuff will sell, and the country 
will take its rightful place among the world’s great 
consumer powers. But until then, Xia Qunyan remains 
sitting on a stool in front of her shop, shuffling her 
playing cards and wondering how to pass the time.



    [MaDonal]
ruled by the Patriotic Union of Kurdistan, an ethnic 
Kurdish Party, and protected by a no-fl y zone that 
barred Iraqi military planes and was enforced by the 
United States and Britain.

In the years that followed, hundreds of private 
businesses emerged, encouraged by the local 
government and aided by the easy availability of 
goods from Turkey. The fi rms have been constrained 
by the absence of a banking system that has generally 
forced transactions to be in cash, but they have also 
been nurtured by capital from Kurdish relatives 
abroad.

Sulaymaniyah today is a place that feels unlike the 
rest of Iraq, a place where money can fetch what it 
desires and the traditional mores that prevail elsewhere 
generally  do not obstruct the selling of product. It is 
a place that feels prosperous, as evidenced by Swiss 
watches on many a wrist and the BMWs ubiquitous 
in the traffi c.
At a cafe in the lobby of the Sulaymaniyah Palace 
Hotel on a recent afternoon, patrons in well-tailored 
clothes sipped bottled peach juice from Turkey as they 
watched music videos on a large-screen television -- 
Abba, followed by an animated sketch featuring a pair 
of women in bikinis exploring Miami in a convertible 
adorned with vanity plates: “Make Luv.”

Down the street, Ismail Hama Amin attended to his 
framing shop, which was full of posters of President 
Bush and Prime Minister Tony Blair superimposed 
on a map of Iraq. Nearby, a row of appliance shops 
offered hair dryers from Germany, juicers from 
France, and vacuum cleaners and Sony PlayStations 
from Japan. Other shops offered pirated DVD movies, 
such as “Jaws” and “Raiders of the Lost Ark,” and a 
Charlie Sheen picture called “Hot Shots! Part Deux,” 
featuring a cigar-smoking Saddam Hussein character 
as a villain. 

Nearby, Mohamed Abdul Wahid piled ice cream 
bars from a factory in Iran into a Styrofoam cooler, 
handing them off to a boy who would sell them in a 
nearby market.

A block away at Renas Internet Center, a largely 
unknown and illicit medium in Hussein’s day, satellite 
delivered the global computer network to men 
occupying 15 cubicles. They stared at the same sort 
of content that attracts most of the attention in other 
lands: One downloaded a photo of an Italian soccer 
star, while another surveyed a German casino gaming 
site. A third visited an “adult love line,” taking in the 
sight of “blissfullgrl25” in her underwear, next to her 
vividly detailed description of how she prefers to pass 
the evening. 

“They like to check e-mail, chat, then visit the sexy 
sites,” the manager, Aram Omer, said. “Mostly sexy 
sites. But some sexy sites want MasterCard. We don’t 
have a bank in our country.”

Lately, northern Iraq lacks a lot of other things, too. 
Though the war hardly touched this region, sparing 
it the heavy damage infl icted elsewhere, the confl ict 
inspired Turkey to shut its borders, crimping the fl ow 
of goods and raising prices. At his electronics shop, 
Khader Abdulla complained that the same Samsung 
videodisc player he used to buy from a trading 
company in Turkey for $23 now costs $48. 

At Matbax, which opened four years ago, owner 
Ahmed Amin does not worry about legal challenges 
from McDonald’s, asserting that a small rectangle in 
his logo that blocks the bottom of one of the arches 
makes clear that his is a non-infringing operation. 
Moreover, he said, the name Matbax, is close to 
the word for “kitchen” in Arabic, solidifying his 
legitimacy. He said he is exploring plans to build 
restaurants in Kirkuk and Baghdad. His manager, 
Amanj Mohamed, scoffed at the suggestion that their 
cross-town rival, MaDonal, was competition. He 
warned against even setting foot in the place. “Cheap 
quality,” Mohamed said.

Amin even holds out the possibility of partnering 
with McDonald’s, imagining that the world’s most 
successful hamburger franchise might wish to tap 
his extensive knowledge of beef shwarma, which 
occupies a prime place on his menu and a large chunk 
of his kitchen space as well. 



I’M BART, I’M BLACK 
AND WHAT ABOUT IT?
By MICHEL MARRIOTT

While there have been occasional blackened Betty 
Boops and a few attempts last year to recast Batman as 
“Black Man,” no other non-black figure, born or drawn, 
has been so freely appropriated by young blacks as Bart 
Simpson. “Bart is so flexible, almost anyone can relate 
to him,” Tony Jackson, a black 32-year-old street artist, 
said as he was custom-painting “Black Bart,” as the 
transformed character is known, on T-shirts at a recent 
street fair in Detroit.

The T-shirts have gained popularity at a time when 
movies like “House Party” and television shows like “In 
Living Color,” created by blacks, are beginning to make 
small inroads into popular culture.

Nonetheless, Reginald Hudlin, who directed 
“House Party,” said there remained a conspicuous 
absence of blacks in movies and on television, on the 
screen, which may account for the popularity of “Black 
Bart.”

“This shows us that there is an audience so hungry 
that they will blackface a white idea,” said Mr. Hudlin, 
who is devel-oping a pilot for a black prime-time 
animated series. 

Yet in an era in which ethnic polarization seems 
widening and racial relations are more edgy, others - 
including some black scholars who have examined the 
phenomenon - say there is something more complex in 
Bart’s darkening com-plexion than just the addition of 
color.

Russell Adams, the chairman of the Afro-
American Studies Department at Howard University in 
Washington, said he believes that young blacks have a 
special affinity for Bart for two reasons.

First, he said, Bart is a celebration of the outsider. 
“There is a rowdiness about Bart and an unvarnished 
chutzpah on the part of Bart,” he said. He suggested that 
these qualities speak particularly well to many black 
youngsters who are grow-ing up in a society that often 
alienates them.

“There is a suppressed rage in the cartoon that 
black people are picking up on,” Dr. Adams said.

Second, there are elements of the character that 
make him particularly accessible, he said. The most 
obvious example is the character’s hair, which is starkly 
similar to the box-cut hair styles that have been popular 
among young blacks.

Ernest White, the host of Cross Talk, a daily 
telephone call-in program on WDCU radio in 
Washington, said the subject of “Black Bart” has come 
up frequently on his program.

“I believe there is a feeling in the black community 
that blacks are being blamed for a number of social ills 
that they are not necessarily responsible for,” he said. 
“I guess this presence of the ‘Black Bart’ T-shirt’ says 
there is an association with the underdog, a need to fight 
the establishment.”

Given all that, said David Rambeau, director of 
Project BAIT, or Black Awareness iIn Television, a 
public-interest group in Detroit, the primary motivation 
of selling “Black Bart” is commercial.

“It is just another aspect of, interestingly enough, 
crossover,” he said. “This time it is from the white side 
to the black side.”

Sadly, he added, black artists who could create 
original black cartoons have been shut out of the mass 
media.

Simply darkening Bart’s skin was not enough to 
make him more popular for black youth, said Percy 
Newsum, produc-tion manager for Olmec Corporation, 
a black-owned toy company in New York. He said that 
the character was made to reflect a black background, 
with clothing styles and accessories.

“The trend right now is that minority people are 
looking for something that suits their background,” said 
Mr. Newsum, whose company has sold more than 1.1 
million black dolls and action figures since the company 
was founded in 1985.

He said that the results of a survey the company 
conducted in Washington this summer showed that 
almost 90 percent of black respondents considered it 
“insulting” to offer white toys that were only painted 
black.

But while some blacks say they are encouraged 
by what they interpret as black youths’ rejection of a 
basically white character until it reflected more of 
their own style and attitude, many other blacks say the 
character that has emerged on the T-shirts is crudely 
stereotypical and will be ultimately harmful to African-
American children at a time when positive black images 
in popular culture are painfully scarce.

Dr. Adams of Howard said he was disturbed by 
Bart’s generally anti-authority, anti-education and 
“verbally violent” behavior and its potential influence 
on young psyches. This fall, he said, new episodes 
of “The Simpsons” have been moved by the Fox 
Broadcasting Sunday to Thursdays, when the program 

will directly challenge “The Cosby Show” - a satirical 
cartoon family taking on an idealized family.

A black version of a Bart T-shirt, carries one of 
the white Bart’s popular slogans: “Underachiever and 
proud of it, man.”

Moreover, some critics of the “Black Bart” 
phenomenon complain that recasting Bart as black 
trivializes authentic black heroes and concerns.

Minutes after Nelson Mandela spoke at Yankee 
Stadium last June, for example, vendors were hawking 
selling souvenir T-shirts with the likenesses of the 
South African leader and Black Bart standing against 
an African backdrop.

 Ultimately, the reasons for the popularity of the 
black Bart character may be as elusive as determining 
where the great masses of T-shirts come from.

Ask any street vendor where he gets the T-shirts, 
which sell for $5 to $10, and you’re likely to receive 
a shrug of the shoulders and a rather dubious “I don’t 
know.”

Tony Jackson, the street artist in Detroit, said his 
shirts are not mass-produced and that he did not know 
who designs and markets the mass-produced versions.

A Fox spokeswoman in Los Angeles said recently 
that none of the Black Bart T-shirts are licensed by Fox 
or the crea-tor of “The Simpsons,” Matt Groening.

In a written statement, Mr. Groening said he had 
mixed feelings about the proliferation of dark-skinned 
Barts. Part of the statement: “You have to have mixed 
feelings when you’re getting ripped off.”

But, speaking more specifically about the 
character’s racial or ethnic identity, he denied that Bart 
had any. “Bart is like Santa Claus,” he said. “No one 
really knows what color he is.”

Oba-Ta-Iye, a 48-year-old black vendor at 
Harlem’s African Market, said there was no mystery 
to Bart Simpson’s herit-age. “He’s a white boy who’s 
crude and arrogant and has no respect for his elders,” 
he said. “This is a disgrace, that our people buy this 
stuff. It’s messing up black kids.”

Oba-Ta-Iye, who has been selling African art 
objects for 20 years on the corner of 125th Street and 
Malcolm X Boule-vard, said he refuses to stock any 
of the dozens of variations on the Black Bart T-shirt.

A few feet away, hundreds of those T-shirts 
beckoned to frequent passers-by. A slender black 
woman in her 20’s stopped and scanned the many rows 
of neatly folded T-shirts that spoke to her, in boldly 
lettered blurbs: “Apartheid. No!,” “I didn’t do it,” 
“Watch it, Mon!!!” “I got the pPower,” and the coolly 
sly “You wouldn’t understand; it’s a black thing.”

On learning that the vendor didn’t have a fall 
line of Black Bart sweat shirts, she huffed and walked 
away.

Derrick Saunders, 23 years old, who lives in the 
Rockaways in Queens, frowned at the suggestion of a 
black Fred Flint-stone or George Jetson or any other 
popular cartoon character.

But, he said, there is “something about Bart” he 
likes.

GERMAN BIZ’S ODE 
TO BAM RAISES 
FINGER-LICKIN’ FUROR
Daily News (New York)
March 17, 2009
BY MICHAEL SAUL

A GERMAN FROZEN food company seeking to 
capitalize on President Obama’s popularity recently 
began marketing a new fried chicken product called 
“Obama Fingers,” sparking outrage from African-
Americans on this side of the Atlantic. 

“It’s racist and inappropriate,” declared Councilman 
Charles Barron (D-Brooklyn), calling for a boycott of 
the company’s products. “We should do all that we can 
to see to it that no [company] disrespects the first black 
President.”

Judith Witting, a sales manager for the company, 
Sprehe, said the connection. between Obama and fried 
chicken - a stereotype long associated with African-
Americans - never occurred to her

“It was supposed to be a homage to the American 
lifestyle and the new U.S. President,” Witting told 
Spiegel Online, a German media outlet.

“We noticed that American products and the American 
way of eating are trendy at the moment,” Witting said. 
“Americans are more relaxed. Not like us stiff Germans, 
like [Chancellor Angela] Merkel.”

While the company alleges it didn’t intend to offend, 
African-American leaders here in the states called on 
the company to rename the product and apologize.

“Without a doubt it does raise concerns that are 
rooted in the history of racism and stereotypical types of 
characterizations of AfricanAmericans,” said state Sen. 
Bill Perkins (D-Harlem). “It reminds us that [Obama’s] 
victory does not automatically end that which we’ve 
been struggling against.”

According to the product packaging, the fingers 
are “tender, juicy pieces of chicken breast, coated and 
fried.” 
It comes with a tasty curry sauce.

The White House declined to comment.

FASHIONABLY BLACK;
AFRICAN AND 
CARIBBEAN STYLES 
CATCH ON; WAY OF 
DRESS THAT BRIDGES 
RACIAL GAPS
USA TODAY
August 14, 1990
By Elizabeth Snead

Fashion is turning black by popular demand.
Dressing Afrocentrically - in dashikis, small round 

kufi hats, ‘’fade’’ shaved-side hairdos, Rastafarian 
dreadlocks, kinte cloth, batik dresses and African 
beads - is now hipper than hip for young (and young-
at-heart) blacks and whites.

‘’African looks are very big among kids,’’ says 
Irma Zandl, president of Xtreme, a New York-based 
youth-marketing agency. ‘’Black kids are responsible 
for 70% of the new trends in all kids’ clothing.’’ 

It’s not just clothes, though. All things African 
are being embraced in a cross-cultural trend social 
observer Charles W. Thomas calls ‘’the darkening of 
white America.’’

The show biz black pack - including Soul II Soul, 
M.C. Hammer, Spike Lee, Eddie Murphy and Arsenio 
Hall - has put black lingo, culture and fashion in the 
limelight.

‘’What we are seeing is various aspects of black 
culture incorporated into the daily lives of white 
Americans,’’ says Thomas, professor of urban studies 
at the University of California, San Diego. ‘’It began 
with music and has spread to fashion, dance, language 
and body adornment.’’

Seventeen magazine proclaims dreadlocks and 
Caribbean chic as ‘’the new fashion passion spreading 
from coast to coast.’’

And still trend-setting singer Cyndi Lauper flaunted 
long Rasta dreads in her recent concert at the Berlin 
Wall.

‘’The interracial clothing trend began a few 
years ago in Venice Beach and San Diego,’’ says 
Regina Rizzo, 19, a trans-planted ‘’El-Ayer,’’ now 
a saleswoman at Nomad, an ethnic clothing shop in 
Washington, D.C.

‘’Now,’’ says Rizzo, who sports blond dreadlocks 
and nose rings, ‘’it’s really happening.’’

Vendors have been pushing ethnic trinkets and togs 
on street corners from New York to Miami for months; 
now the trend has hit Seventh Avenue, where batik, 
bold colors, foreign pattern mixes are de rigueur in 
surfer jams, sarongs and summer dresses.

It looks like the trend may hang around. Paris 
couturier Yves Saint Laurent draped his models in 
python prints and Afri-can wooden jewelry for spring 
‘91 couture, previewed in Paris last month.

‘’It’s an alternative style of dressing,’’ asserts 
Bob Dotolo, 26, a Washington, D.C., musician and 
bartender who wears a Jamaican knit hat for an 
‘’attitude adjustment’’ and to complement his tattoo-
smothered forearm. ‘’It’s just something dif-ferent 
and untraditional.’’

Rizzo takes pride in her untraditional dreadlocks. 
She read a book about Jamaican Rastas that told how 
to make dreads, and ‘’I just stopped brushing my hair. 
It took about five months to get it matted in round 
locks.’’

Randy Levy, 40, St. Paul, Minn., head of Rose 
Production, a music booking agency, stopped cutting 
his hair 15 years ago. Dreads were a natural outgrowth. 
Even though fashion has finally caught up with him, 
Levy says, ‘’A lot of older people tend to look at me 
cross-eyed.’’

Still, full lips, broader noses and darker-skinned 
fashion models are in growing demand at major talent 
agencies.

Even Vogue, that oracle of material modes, notes 
the regrowth of the old Afro hairstyle. The retro-do 
is also imitated by a new funk band called, yes, the 
Afros.

And teen idol Bart Simpson has been 
Afrocentricized. Bootleg versions of Simpson T-shirts 
- Rastabart, Air Simpson, MC Bart and Black Bart 
Simpson - are selling wild in the streets.

Modern tribal body-embellishments - tattoos, nose 
rings, even belly button rings - are also growing in 
popularity.

And while matted dreadlocks can be cut off, these 
ethnic accoutrements aren’t so easily discarded.

Rizzo, who wears a trio of nose rings, admits she’s 
over the cutting edge with her pierced lip. Yes, it does 
get reactions.

‘’People are always asking me stupid questions, 
like did it hurt and how do I kiss,’’ Rizzo says. ‘’But 
some people like it.’’

Even if you aren’t going to be pierced, inked or 
dreaded, you can’t miss the message in popular music.

‘’Read a book or something. Learn about yourself. 
Read about your culture,’’ the controversial rap group 
Public Enemy admonishes in She Watch Channel 
Zero.

And that’s precisely what blacks and whites are 
doing, through the wearing of cultural fashions.

‘’For me, (black culture) is the only thing in this 
country that has any culture that I’m interested in,’’ 
Rizzo says. ‘’After all, Africa is the mother of where 
we all came from.’’

How do black people feel about whites wearing 
dreadlocks and African pendants?

‘’It’s a joy to see the subcultures reflected by both 
young blacks and whites,’’ says Malik, drummer for 
a Richmond, Va., reggae band, Burma Jam. ‘’It’s an 
absolute joy.’’

And there is also the feeling that this fashionable 
exchange will bring the cultures closer together.

Erika Betts, 20, of Annandale, Va., has been 
cultivating dreads for 10 months. ‘’Overall, the 
cross-cultural trend is good,’’ she says. ‘’They (white 
youths) have to at least know what the colors mean to 
wear them.’’

BROOKLYN RESTAURANT’S 
NAME MAY BE A POINT 
OF PRIDE, BUT THE 
NOTE IT HITS IS SOUR

The New York Times
April 4, 2009 
By KAREEM FAHIM

To the list of lofty names that glamorize the city’s fried 
chicken stands, like Crown, Royal and Kennedy, one Brooklyn 
restaurant owner decided to add another: Obama.

From the restaurant’s perspective, the name change grew out 
of pride in the new president and a keen sense of commerce. 
From other perspectives, it was tone-deaf at best, and racist at 
worst. When the restaurant, Royal Fried Chicken on Rutland 
Road in Brownsville, changed its name last week to Obama 
Fried Chicken, the reaction was swift. 

  ‘’Community leaders came. They told us we have to 
change the name,’’ said Mohammad Jabbar, 33, the manager. 
‘’They said if you don’t change it they will take action.’’ 

  It was the latest outbreak of commercial enthusiasm for 
President Obama and his family. An Illinois company tried 
to sell dolls that looked like the president’s daughters, and a 
Brooklyn brewery, Sixpoint Craft Ales, named a beer Hop 
Obama in honor of the community organizer in chief.  

  A few minutes’ drive from Obama Fried Chicken, Obama 
Beauty Supply, opened its doors several months ago. Its owner, 
Mohammed Seraji, said he was inspired by his children’s 
enthusiasm for the president, along with Mr. Obama’s 
popularity in the neighborhood. A Michelle Obama wig he 
sells, for $49.99, is emerging as a popular item. 

  A White House spokesman, Ben LaBolt, said in an e-mail 
message, ‘’The White House has a longstanding policy of 
disapproving uses of the president’s name and likeness for 
commercial purposes.’’

At the restaurant, Mr. Jabbar, who said he had been a lawyer 
and university instructor in his native Bangladesh before 
moving here in January, has, apart from  serving food, become 
Obama Fried Chicken’s spokesman. The owner, he said, did 
not wish to speak to reporters. 

  Explaining the decision to rename the restaurant, Mr. Jabbar 
said that not only was the owner fond of President Obama but 
that the entire neighborhood also ‘’loved’’ him. 

  ‘’From this love, everything is happening,’’ Mr. Jabbar 
said, weary from all the attention.

  There were support and derision for the unnamed owner 
along Rutland Road, where most every store hangs a picture 
of the president, and where, on a rainy Friday, passers-by took 
cellphone pictures of the rebranded fried chicken stand.

  Chantel Harewood, 18, a college student who grew up in 
the neighborhood, ordered food from Mr. Jabbar and said 
she liked the new name. ‘’Why not? It’s history,’’ she said. 
‘’All these stereotypes. People got to relax.’’

  However, Mr. Jabbar said that the restaurant was bowing 
to the pressure, and that it would be renamed Popular Fried 
Chicken by the weekend. Ms. Harewood did not think much of 
the new name. ‘’That’s so blah, predictable, typical,’’ she said. 
The current name, she added, gave her ‘’pride.’’

In the Au Monde Chic barbershop, where Mr. Obama’s 
portrait hung on a back wall, Alnord Benoit cut a customer’s 
hair and called the name change ‘’disrespectful.’’ 

  ‘’Did he get permission from Obama?’’ Mr. Benoit asked.
  In a nearby computer store, the manager, Earl Dennis, 

jokingly said he should rename his place Obama’s Computer 
Store. ‘’It’s publicity,’’ Mr. Dennis said. Of the chicken 
restaurant, he said, ‘’I’m not eating there.’’ 

  Competition might have played some role in the new name. 
Crown Fried Chicken is across the street, owned by Osman 
Mohibi, 47, an Afghan immigrant. He keeps pictures of Mr. 
Obama and Vice President Joseph R. Biden Jr. taped to the 
plexiglass divider by the cash register.

  Mr. Mohibi said his competitor’s misstep was winning new 
customers for Crown Fried Chicken. ‘’He used the name,’’ Mr. 
Mohibi said of the owner. ‘’He used black people.’’ 

  Kevin McCall, one of the community organizers who 
confronted Obama Fried Chicken’s owner, said he received 
calls from residents disturbed by the sign, and quickly 
contacted the owner to tell him it was ‘’very offensive to 
African-Americans.’’ 

  The owner told him it would be taken down the next day, 
Mr. McCall said. When it was not, he contacted the owner 
again. ‘’I said we would be out there having a rally,’’ Mr. 
McCall said. 

  City Councilman Charles Barron, who was also involved 
in the effort to change the name, said it was possible that the  
owner was simply trying to exploit the president’s name. 
‘’Fried chicken, watermelon and minstrels are part of the 
racist stereotyping of black people in America,’’ he said. ‘’It’s 
outrageous. You have to be sensitive and knowledgeable.’’ 

  At the store on Friday afternoon, Mr. Jabbar served ice 
cream to teenagers and chicken wings to regulars. He said 
he did not really understand the pressure to bring down the 
sign, since everyone who came in the store seemed to like the 
idea. And he was concerned about what would happen if the 
community advocates returned. 

  ‘’I’m new to this country,’’ he said. ‘’I don’t really know 
what they could do.’’ 



The expert Mieville was referring to is Fred Halliday, 
who teaches international relations at the LSE. Trying 
to define al-Qaida, Halliday inclu-ded the Asimov 
connection as a glancing aside in the “keywords” section 
of Two Hours that Shook the World , a book about 
September 11: “The term has no apparent antecedents 
in Islamic or Arabic political history: explanations range 
from a protected region during the communist era in 
Afghanistan, to it being an allusion to the Bin Laden 
family’s construction company, to the title of a 1951 
Isaac Asimov novel which was translated into Arabic as 
al-Qaida.”

Many readers of Gusev’s original website posting 
disagreed with its thesis entirely. “Asimov’s story 
hinges on a secular extrapolation of human history 
based on mathematics,” says John Jenkins, an expert on 
the author. “It’s an idea which would make a Muslim 
extremist cringe.” A letter to the most important British 
science-fiction magazine, Interzone, pointed out that the 
German title of Karl Marx’s preparatory musings on 
capital, Grundrisse , can also be translated as “base” or 
“foundation.”

Fantasy has certainly been an element in other terror 
campaigns, as in the influence of Celtic myths of 
nationhood on Irish Republicanism. Fergal Keane brought 
a quotation from Yeats into his contribution to the BBC’s 
9/11 book The Day that Shook the World: “The heart fed 
on fantasy, grown brutal from the fare.” What Yeats was 
indicating, says Keane, “was the power of mythology 
in the shaping of the terrorist’s consciousness”. To be 
capable of sustaining a savage war, he went on, “it is 
necessary to narrow the mind, make it subject to a very 
limited range of ideas and influences.”

That would seem to cut out Asimov. But other reasons 
why al-Qaida might be so called are no less mysterious. 
After all, communiques issued by Bin Laden and his 
associates never use the name. Instead they refer to 
themselves as the “World Islamic Front for Jihad against 
Jews and the Crusaders”, the “Islamic Army for the 
Liberation of Holy Places” and so on.

The first use of al-Qaida in western media was in 
1996 in an American newspaper report which identified 
it as another name of the Islamic Salvation Foundation, 
one of Bin Laden’s jihadi charities. The term only came 
into general usage after the group’s bomb ing of the US 
embassies in East Africa in 1998, when the FBI and 
CIA fingered it as an umbrella organisation for various 
projects of Bin Laden and his associates - many of which 
grew out of ideas originally hatched by Abdullah Azzam, 
who’d been killed by a car-bomb in Peshawar in 1989.

The network grew exponentially. By the time Bin 
Laden was expelled from Sudan in 1996, his roster 
of jihadis had been computerised. Flying back to 
Afghanistan on a C-130 transport plane, he is said to have 
had with him, along with his wives and 150 supporters, a 
laptop computer containing the names of the thousands of 
fighters and activists who would help him further expand 
his struggle against the west. This qaida ma’lumat , this 
“information base”, seems a very plausible source of the 
name.

Dr Saad al-Fagih, a Saudi dissident and former Afghan 
mujahideen, thinks the term is over-used: “Well I really 
laugh when I hear the FBI talking about al-Qaida as an 
organisation of Bin Laden.” Al-Qaida was just a service 
for relatives of jihadis, he said, speaking to the American 
PBS show Frontline. “In 1988 he (Bin Laden) noticed 
that he was backward in his documentation and was not 
able to give answers to some families asking about their 
loved ones gone missing in Afghanistan. He decided to 
make the matter much more organised and arr-anged for 
proper documentation.”

Fascinatingly, the acclaimed biography of Bin Laden 
by Yossef Bodansky, director of the US Congressional 
Task Force on Terrorism, hardly mentions the name al-
Qaida. Written before September 11, it does so only to 
emphasise that al-Qaida is the wrong name altogether: 
“A lot of money is being spent on a rapidly expanding 
web of Islamist charities and social services, including 
the recently maligned al-Qaida. Bin Laden’s first charity, 
al-Qaida, never amounted to more than a loose umbrella 
framework for supporting like-minded individuals and 
their causes. In the aftermath of the 1998 bombings in 
Nairobi and Dar-es-Salaam, al-Qaida has been portrayed 
in the west as a cohesive terrorist organisation, but it is 
not.”

There’s no doubt that the name came to prominence in 
part because America needed to conceptualise its enemy. 
This is certainly what Bodansky thinks now. “In the 
aftermath of September 11,” he says, “both governments 
and the media in the west had to identify an entity we 
should hate and fight against.”

Rohan Gunatara, research fellow at the centre for the 
study of terrorism and political violence at the University 
of St Andrews, takes a different view. In an important 
recent book on al-Qaida, he argues that the name came 
from political theory, citing the concept of al-Qaida 
al-Sulbah (the solid base) formulated in an essay by 
Abdullah Azzam, Bin Laden’s intellectual mentor. 
The solid base provided a platform, Azzam wrote, for 
the “sole purpose of creating societies founded on the 
strictest Islamic principles.”

Al-Qaida al-Sulbah mixes a type of revolutionary 
vanguardism, borrowed from European political 
philosophy, with Islamic martyrdom: it’s the pioneering 
vanguard that, after “a long period of training and 
hatching”, must be prepared to “jump into the fire”. 
And there may be another borrowing: the essay reads 
like nothing so much as Hari Seldon’s plans for his 
foundation. Perhaps it was Azzam, after all, who read 
Asimov.

CHINESE MARKET AWASH IN FAKE POTTER BOOKS
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SHANGHAI— Chinese readers could not wait for 
the official release of “Harry Potter and the Deathly 
Hallows,” the much anticipated seventh and concluding 
book in the series, a little more than a week ago. And 
they did not have to.

A book with the same title came out a full 10 days 
before the official worldwide English-language release 
on July 21 — a wholly unauthorized version that bears 
nothing in common with the instant best seller written 
by J. K. Rowling.

The iterations of Potter fraud and imitation here are, in 
fact, so copious they must be peeled back layer by layer.

There are the books, like the phony seventh novel, that 
masquerade as works written by Ms. Rowling. There 
are the copies of the genuine items, in both English 
and Chinese, scanned, reprinted, bound and sold for a 
fraction of the authorized texts.

As in some other countries, there are the unauthorized 
translations of real Harry Potter books, as well as books 
published under the imprint of major Chinese publishing 
houses, about which the publishers themselves say they 
have no knowledge. And there are the novels by budding 
Chinese writers hoping to piggyback on the success of 
the series — sometimes only to have their fake Potters 
copied by underground publishers who, naturally, pay 
them no royalties.

No one can say with any certainty what the full tally is, 
but there are easily a dozen unauthorized Harry Potter 
titles on the market here already, and that is counting 
only bound versions that are sold on street corners 
and can even be found in school libraries. Still more 
versions exist online.

These include “Harry Potter and the Half-Blooded 
Relative Prince,” a creation whose name in Chinese 
closely resembles the title of the genuine sixth book by 
Ms. Rowling, as well as pure inventions that include 
“Harry Potter and the Hiking Dragon,” “Harry Potter 
and the Chinese Empire,” “Harry Potter and the Young 
Heroes,” “Harry Potter and Leopard-Walk-Up-to-
Dragon,” and “Harry Potter and the Big Funnel.”

Some borrow little more than the names of Ms. 
Rowling’s characters, lifting plots from other well-
known authors, like J. R. R. Tolkien, or placing the 
famously British protagonist in plots lifted from well-
known kung-fu epics and introducing new characters 
from Chinese literary classics like “Journey to the 
West.”

Here, the global Harry Potter publishing phenomenon 
has mutated into something altogether Chinese: 
a combination of remarkable imagination and 
startling industriousness, all placed in the service of 
counterfeiting, literary fraud and copyright violation.

Wang Lili, editor of the China Braille Publishing 
House, which published “Harry Potter and the Chinese 
Porcelain Doll” in 2002, one of the Chinese knockoffs, 
said: “We published the book out of a very common 
incentive. Harry Potter was so popular that we wanted to 
enjoy the fruits of its widely accepted publicity in China.”

The attitude reflected in Ms. Wang’s comment goes 
a long way toward explaining not only the explosion 
of unauthorized Harry Potter literature in China, but 
also the much larger problem of rampant piracy in 
China, where travelers can find six different knockoffs 
of Viagra, without prescription, on display at airport 
drugstores, and where bootleg DVDs, fake Picassos, and 
even near-identical copies of famous-brand automobiles 
are widely available.

China has recently stepped up efforts to rein in the 
production, and especially the export, of fraudulent and 
substandard goods in the wake of scandals concerning 
exports of contaminated food and a dangerous drug 
additive. Authors and editors say, though, that cleaning 
up the worlds of literature and publishing is, at best, an 
afterthought.

Wei Bin, editor of the Writers’ Publishing House, 
which investigates book piracy, said that his group’s last 
survey in 2001 showed that as many as 30 to 40 percent 
of the books for sale in China might be illegal. 

“The focus of the government is not to fight against

piracy,” Mr. Wei said. “It seems they fight harder 
for banned publications, like pornography, political 
books, such as things written about the leadership, the 
government, and historical matters like the Cultural 
Revolution, and the Anti-Rightist Campaign.

“They maintain tight control over such things, 
but as literary books, such as the ones we identify 
as being pirated, when we report the matter to the 
relevant authorities, they settle matters by leaving them 
unsettled.”

Neil Blair, a solicitor at the Christopher Little Literary 
Agency in London, which represents Ms. Rowling, said 
the company was investigating reports of piracy and 
preparing to take action through its local lawyers and 
Chinese publishers and with the help of law enforcement 
officials in China.

“Some of these examples seem to suggest that J. K. 
Rowling actually wrote the books,” Mr. Blair said, 
speaking of the fake books. “It is possible that people 
might buy those believing them to be part of the series, 
and obviously they’d be disappointed. ”

An Boshun, the editor of one of the best-selling works 
of Chinese fiction in recent years, “Wolf Totem” (whose 
author has maintained anonymity), said there were at 
least 15 million fake copies of that novel in circulation 
here, compared with 2 million legal ones.

“I once even got a call from someone who said that 
he represented two pirate-book businessmen and they 
wanted him to say thanks to me for my work,” Mr. An 
said. “They wanted me to know that ‘Wolf Totem’ had 
brought many job opportunities to country folks working 
in printing shops in Hebei and Shandong Provinces.”

Some homegrown “Harry Potter” authors are also 
unabashed about their forays into publishing One such 
writer is a manager at a Shanghai textile factory named Li 
Jingsheng. “I bought Harry Potter 1 through 6 for my son 
a couple of of years ago, and when he finished reading 
them, he kept asking me to tell him what happens next,” 
he explained. “We couldn’t wait, so I began making up 
my own story and in May last year, I typed it up on my 
computer. I had to get up early and go to bed late to write 
this novel, usually spending one hour, from 6 to 7 in the 
morning and 10 to 11 in the evening to write it.”

The result was “Harry Potter and the Showdown,” 
a 250,000-word novel, the final version of which he 
placed recently on Web sites, followed by a notice 
saying he was looking for publishers. The book quickly 
logged 150,000 readers on a popular Chinese site, 
Baidu.com’s Harry Potter fan Web page.

“This is fantastic,” Gu Guaiguai, an admiring reader, 
wrote online about “Showdown.” “I wonder if Rowling 
would bother to continue to write if she had read it.”

Another reader was even more breathless. “You are 
the pride of our Harry Potter fans,” he wrote, adding, 
“We expect you to go on and write Harry Potter number 
eight,” which Mr. Li has in fact already begun.

For all the reader enthusiasm, no publishers contacted 
Mr. Li, a 35-year-old high school graduate who grew up 
in rural Henan Province and said that he and his wife, 
who works at the same factory, together make about 
$600 a month.

That didn’t stop his book from turning up for sale 
in a bound version on the streets of Beijing, Tianjin, 
Dalian and Shenzhen under the imprint of the People’s 
Literature Publishing House, the official publisher of the 
Harry Potter series in China, which says it had nothing 
to do with the printing of “Showdown.”

“You are not supposed to use the name of Harry Potter 
anywhere else other than J. K. Rowling’s own books,” 
said Sun Shunlin, director for business development of 
the publishing house.

Not all book editors hew to this strict interpretation of 
copyright, however. Lu Jia, whose Ba Shu publishing 
company acknowledges printing one knockoff, “Harry 
Potter and the Chinese Empire,” a few years ago, 
initially said she did not wish to discuss Harry Potter. 
“It had problems of intellectual property violations,” 
she said.

Moments later, though, Ms. Lu spoke almost wistfully 
about the experience. “Everything would have been fine 
if they hadn’t made the cover so obvious, even if you 
copied some sections of the original story,” she said. 
“But the cover was so outstanding, and foreign people 
care a lot about things like that.”

In October last year, an item appeared on an 
authoritative Russian studies website that soon had the 
science-fiction community buzzing with speculative 
excitement. It asserted that Isaac Asimov’s 1951 classic 
Foundation was translated into Arabic under the title 
“al-Qaida”. And it seemed to have the evidence to back 
up its claims.

“This peculiar coincidence would be of little interest 
if not for abundant parallels 
between the plot of Asimov’s book and the events 
unfolding now,” wrote Dmitri Gusev, the scientist 
who posted the article. He was referring to apparent 
similarities between the plot of Foundation and the 
pursuit of the organisation we have come to know, 
perhaps erroneously, as al-Qaida.

The Arabic word qaida - ordinarily meaning “base” 
or “foundation” - is also used for “groundwork” and 
“basis”. It is employed in the sense of a military or naval 
base, and for chemical formulae and geometry: the base 
of a pyramid, for example. Lane, the best Arab-English 
lexicon, gives these senses: foundation, basis of a house; 
the supporting columns or poles of a structure; the lower 
parts of clouds extending across a horizon; a universal or 
general rule or canon. With the coming of the computer 
age, it has gained the further meaning of “database”: 
qaida ma’lumat (information base). 

Qaida itself comes from the root verb q-’-d: to sit 
down, remain, stay, abide. Many people appear to think 
al-Qaida’s name emerged from some idea of a physical 
base - a command centre from where Bin Laden and 
other leaders could direct operations. “We’ve got to get 
back to al-Qaida on that one,” it’s possible to imagine a 
footsoldier saying. Bin Laden himself has spoken, post-
September 11, of being in “a very safe place”. There have 
also been stories that his father had a vernal estate called 
al-Qaida in Yemen or Saudi Arabia. Could there be a 
sense in which the name of the organisation represents 
a notion of the eternal home in the consciousness of its 
fugitive leader?

On the surface, the most improbable explanation of 
the name is that Bin Laden was somehow inspired by 
a Russian-born writer who lived most of his life in the 
US and was once the world’s most prolific sci-fi novelist 
(born in 1920 in Smolensk, Asimov died in New York 
in 1992). But the deeper you dig, the more plausible it 
seems that al-Qaida’s founders may have borrowed some 
rhetoric from Foundation and its successors (it became a 
series) and possibly from other science fiction material. 
As Nick Mamatas argued in an article on sci-fi fans in 
Gadfly magazine, “even the terror of September 11th 
had science fictional overtones: it was both an attack on 
New York from a tin-plated overlord with delusions of 
grandeur and a single cataclysmic event that seemingly 
changed everything, for ever”.

Science fiction has often featured “evil empires” 
against which are set utopian ideas whose survival must 
be fought for against the odds by a small but resourceful 
band of men. Such empires often turn out to be amazingly 
fragile when faced by intelligent idealists. Intelligent 
idealists who are also psychopaths might find comfort 
in a fictional role model - especially one created by a 
novelist famous for castigating that “amiable dunce” 
Ronald Reagan: the president who prosecuted the CIA’s 
secret war in Afghanistan.

The Empire portrayed in Asimov’s novels is in turmoil 
- he cited Gibbon’s Decline and Fall of the Roman Empire 
as an influence. Beset by overconsumption, corruption 
and inefficiency, “it had been falling for centuries before 
one man really became aware of that fall. That man was 
Hari Seldon, the man who represented the one spark 
of creative effort left among the gathering decay. He 
developed and brought to its highest pitch the science of 
psycho-history.”

Seldon is a scientist and prophet who predicts the 
Empire’s fall. He sets up his Foundation in a remote 
corner of the galaxy, hoping to build a new civilisation 
from the ruins of the old. The Empire attacks the 
Foundation with all its military arsenal and tries to 
crush it. Seldon uses a religion (based on scientific illu 
sionism) to further his aims. These are tracked by the 
novel and its sequels across a vast tract of time. For the 
most part, his predictions come true.

Seldon, like Bin Laden, transmits videotaped 
messages for his followers, recorded in advance. 
There is also some similarity in geopolitical strategy. 
Seldon’s vision seems oddly like the way Bin Laden 
has conceived his campaign. “Psycho-history” is the 
statistical treatment of the actions of large populations 
across epochal periods - the science of mobs as Asimov 
calls it. “Hari Seldon plotted the social and economic 
trends of the time, sighted along curves and foresaw the 
continuing and accelerating fall of civilisation.”

So did Bin Laden use Foundation as a kind of 
imaginative sounding-board for the creation of al-
Qaida? Perhaps reading the book in his pampered youth, 
and later on seeing his destiny in terms of the ruthless 
manipulation of historical forces? Did he realise much 
earlier than anyone else that the march of globalisation 
would provide opportunities for those who wanted to 
rouse and exploit the dispossessed?

In the Arab newspaper al-Hayat, the Muslim 
intellectual Yussuf Samahah put it like this: “Anyone 
who believes that his (Bin Laden’s) ‘ideas’ and the 
new phenomenon (globalisation) are contradictory 
would be mistaken, because while globalisation 
is gradually uniting the planet, it is causing many 
introverted and revivalist reactions which use the tools 
that globalisation provides to give the impression that 
they are not only fighting it but will ultimately defeat 
it.” Using something like game-theory, Asimov’s Hari 
Seldon worked on exactly such principles, taking into 
account, across time, the dynamic between intergalactic 
megatrends and local reactions to them.

If Bin Laden did read Asimov, when was it? It is clear 
that from an early age he consumed western products 
and media, until a fundamentalist reversion occurred 
when he met the Palestinian preacher Abdullah Azzam, 
who was to be a crucial influence.

As Bin Laden’s best biographer, Yossef Bodansky, 
puts it, he “started the 1970s as did many other sons of the 
affluent and well-connected - breaking the strict Muslim 
lifestyle in Saudi Arabia with sojourns in cosmopolitan 
Beirut. While in high school and college, Osama visited 
Beirut often, frequenting flashy nightclubs, casinos, and 
bars. He was a drinker and womaniser, which often got 
him into bar brawls.” If Bin Laden did read Foundation , 
it most likely would have been in these wild years, when 
he was aping western habits. Maybe he read an English 
version, bought in one of Beirut’s English-language 
bookshops, or during a trip to the US or London (where 
he bought property in Wembley).

Was there any science fiction for him to read in 
Arabic? A search dating from 1972 to the present of the 
Index Translationem , Unesco’s register of translated 
books, reveals a reasonable amount of classic fantastic 
fiction in Arabic: The Time Machine , The Invisible 
Man , Twenty Thousand Leagues Under the Sea . But so 
far as 20th-century science fiction is concerned, a search 
found only two clear-cut examples: a 1985 Kuwait book 
which collected Ray Bradbury’s Pillar of Fire and The 
Fog Horn and a 1988 Iraqi edition of Colin Wilson’s 
The Mind Parasites.

Maybe, says Dennis Lien from the University of 
Minnesota, who made the search, the fabled Arabic 
edition of Foundation was published prior to 1972 and 
has not been reprinted since, but passed from hand to 
hand. “I suppose one could argue that since Asimov 
was Jewish it may have become politically incorrect 
in the Islamic world to reprint his books, but the same 
argument would apply against their being printed to any 
great degree in the first place.”

In the wake of September 11, the spectre of another 
science-fiction novel, Frank Herbert’s Dune , was 
also raised as a possible influence on Bin Laden’s 
self-mythology. It features a mysterious man whose 
followers, Arabic-speaking sons of the desert, live in 
caves and tunnels. They engage in a religious jihad 
against a corrupt imperialist civilisation.

The case that science fiction, and in particular Asimov, 
could have had an effect on Bin Laden is strengthened 
by their better documented effects on other

psychopathic personalities. Japan’s Aum Shinrikyo sect 
- which released 11 packets of deadly sarin gas into the 
Tokyo subway in 1995 - was also apparently trying to 
build a community of scientists modelled on the members 
of Asimov’s Foundation. “Aum’s bible was, believe it or 
not, the Foundation series by Isaac Asimov,” says David 
Kaplan, author of The Cult at the End of the World , a 
book on the sect, or “guild” as it styled itself.

This is backed up by others. According to Yoichi 
Clark Shimatsu, former editor of the Japan Times 
Weekly, “The ultimate purpose of the guild, said the 
sect’s science minister Hideo Murai, before he was 
murdered by a Korean gangster, is to rebuild civilisation 
after a cataclysm and to combat the powerful globalist 
institutions that are bringing on an apocalypse.”

In 1995, after the subway attacks, a coded letter arrived 
at the magazine Takarajima 30. Believed to have been 
from Aum sympathisers, it gives a sense of how seriously 
the sect’s members took Asimov and science fiction 
more generally. The letter, which promised an attack on 
the Tokaimura nuclear reprocessing plant, embedded its 
threat in a passage of literary criticism.

Shimatsu explains: “The letter was a rebuttal to an 
essay by Susan Sontag in which she claims the sci-fi film 
genre is based on a fascination with catastrophe in the age 
of the bomb. Instead, this critic asserted, science fiction 
is really about surviving catastrophe, and is therefore 
optimistic - and the key to the genre is the longing for a 
sense of scientific community resembling the craft guilds 
of the past.

“A professor of American literature at one of 
Tokyo’s top universities, a specialist in science fiction, 
immediately recognised the passage as the work of 
literary critic Frederic Jameson. It was obviously 
selected as a defense of the Aum sect’s effort to build a 
community of scientists modelled after Isaac Asimov’s 
Foundation series.”

A small, unplanned nuclear reaction took place at the 
Tokaimura plant in 1999, the same year the Japanese 
government cracked down on the sect. There had been 
other, more minor incidents. All are generally attributed 
to human error, but Shimatsu believes they may be 
connected to a second, resurgent wing of Aum working 
in the nuclear industry on Asimovian lines. “Aum enjoys 
a huge following within Japan’s nuclear establishment, 
which is riddled with believers from millennialist sects. 
Another clue is contained in Asimov’s masterpiece. After 
the visible First Foundation was crushed by the Galactic 
Empire, the invisible Second Foundation persisted to 
eventually win the universal struggle.”

One can’t blame Asimov for fuelling the swollen 
fantasies of the murderous. It is the last thing this 
committed pacifist (“violence is the last refuge of the 
incompetent”) would have wanted. He may not be 
the only famous sci-fi author to have been taken up 
by lunatics, anyway. Killer cultist Charles Manson’s 
favourite book is said to have been Stranger in a Strange 
Land , written by Asimov’s rival for the imaginative 
future Robert Heinlein.

More generally, the space opera sub-genre of science 
fiction offers the possibility of a massive expansion of 
self- mythologising will-to-power. In a 1999 New Yorker 
article on galactic empires, Oliver Moreton beamed 
up French philosopher Gaston Bachelard, author of 
The Poetics of Space , to explain all this: “Immensity 
is a philosophical category of daydream. Daydream 
undoubtedly feeds on all kinds of sights, but through a 
sort of natural inclination, it contemplates grandeur. And 
this contemplation produces an attitude that is so special, 
an inner state that is so unlike any other, that the daydream 
transports the dreamer outside the immediate world to 
a world that bears the mark of infinity.” A world, one 
might add, in which knocking down the twin towers with 
passenger jets seems a possibility that can be realised. As 
a genre, science fiction can’t claim exclusive villainous 
effect. Other figures of extreme public animus have been 
influenced by different types of novels. Ted Kaczynski, 
the Unabomber, who held science in contempt, told his 
family that he’d read Conrad’s The Secret Agent “about 
a dozen times” in his Montana hut, and is thought to 
have modelled himself on Conrad’s anarchist. He also 
registered under the name “Conrad” in the Sacramento 
hotel from which he’s believed to have sent his bombs. 
Earth First!, the militant US environmental gang, claim 
inspiration from Edward Abbey’s 1975 novel, The 
Monkey-Wrench Gang , in which eco-guerrillas sabotage 
dams and bridges. Oklahoma bomber Timothy McVeigh 
was a fan of neo-Nazi William Pierce’s The Turner 
Diaries , which tells of a group that blows up the FBI 
headquarters in Washington.

As, in that very same biscuit-brown building in 
Federal Plaza, more “Most Wanted” pictures of Bin 
Laden were being pinned up in the wake of September 
11, the Asimov/al-Qaida story was spreading. There was 
a piece in the Ottawa Citizen. On Ansible, one of the 
most popular science-fiction websites, hip sci-fi novelist 
China Mieville was quoted: “An expert on the Middle 
East told me about a rumour circulating about the name 
of Bin Laden’s network. The term al-Qaida seems to have 
no political precedent in Arabic, and has therefore been 
something of a conundrum to the experts . . . Unlikely 
as it sounds, this is the only theory anyone can come up 
with.”

[Foundation...]



‘Serious’ video games aimed at combating 
encroaching infl uence from ‘international hostile 
forces’
By Calum MacLeod

When Chinese leader Hu Jintao recently  
warned his nation’s ruling Communist Party of an 
imminent risk from the West, he wasn’t talking about 
the United States boosting its military capabilities in 
East Asia. He was alluding to things such as video 
games.

“International hostile forces” use thought and 
culture “to Westernize and split” China, Hu stated in 
a speech publicized in January in the party magazine 
Seeking Truth.

At least China’s embattled youth can strike 
back at the West come May when Glorious Mission, 
a civilian version of the Chinese army’s fi rst training 
simulation game, goes on sale, according to the state-
run China Daily newspaper. Co-developed by the 
People’s Liberation Army, the online, fi rst-person 
shooter game allows players to destroy enemies that 
resemble U.S. forces.          

Glorious Mission and other “serious games” 
supported by Chinese authorities form one front in 
Beijing’s multiheaded cultural offensive, launched 
last fall. There’s been fi ghting talk from Hu’s likely 
successor, Xi Jinping. 

China’s universities are “a key ideological front 
to equip our youth with the core values of socialism,” 
he told the country’s deans last week. 

Through massive investment, and countless 
censors, the Communist Party aims to boost China’s 
“soft power,” or cultural infl uence, abroad and shore 
up “cultural security” at home by  guiding audiences 
back to “socialist core values.” Neither goal will 
come easily. ”

The international culture of the West is strong 
while we are weak,” Hu admitted

China is the home of pandas and kung fu, yet 
it took Hollywood to make the smash-hit animated 
movie Kung Fu Panda, the sequel of which was 
China’s most popular fi lm in 2011.

The fast-swelling ranks of young, urban 
consumers here have proved highly receptive to the 
pop culture of the USA and Asian neighbors South 
Korea and Japan.

State censors launch regular crackdowns, 
sometimes with bizarre targets: Last year, authorities 
restricted time-travel TV dramas and banned 
downloading of certain foreign pop songs, including 
The Backstreet Boys’ seemingly non-political 1999 
hit I Want It That Way.

In recent weeks, the government has stripped 
two-thirds of entertainment programs, mostly talent, 
talk and dating shows, from the schedules of China’s 
popular satellite stations. 

Citing “excessive entertainment and a 
trend toward low taste,” regulators have forced 
satellite channels to switch to programs promoting 
“traditional virtues and socialist core values,” the 
state-run Xinhua News Agency reported.

Some viewers reject the changes.
“I can’t understand why the government deprives 

us of the right to enjoy TV entertainment programs, 
as they are so mild and interesting,” complains 
Zhu Qiansheng, 23, an unemployed graduate from 
Zhengzhou, central China.

As authorities shrink his options, Zhu has gone 
online for U.S. shows such as House and Prison 
Break and Chinese websites’ own shows that dare to 
air “more open” content. “I worry the Internet will 
also be more controlled this year,” Zhu says.

The  clamor of cultural rhetoric refl ects the 
political atmosphere of this transition year for 
China’s leadership, says Sheila Melvin, a U.S. writer 
working on a book exploring China’s cultural rise. 
Some party analysts hope to buttress China’s cultural 
strength against the Western culture they see spurring 
the  “Arab Spring” revolutions and the collapse of 
another communist dictatorship, the Soviet Union. 
There’s also a deeper, moral purpose, Melvin says.

“The Communist Party has inherited the ancient 
belief that culture transforms -- exposure to high 
culture can make you a more moral person, exposure 
to low culture can cause you to behave immorally,” 
she says. “The party sees the many problems in 
Chinese society and hopes to address them with 
culture. To some degree, it can be seen as a substitute 
for religion.”

Video game creator Linus Xin hopes his “serious 
games” achieve some impact by enlivening the 
ideology and morality classes every Chinese college 
student must take.

Being tested in the capital’s colleges, the 
Emotional Quotient Gas Station game teaches 
students how to interact with the opposite sex in a 
respectful manner, says Xin, CEO of Intellect Valley 
Communications. China’s Ministry of Culture 
promotes the “serious game” category, characterized 
by strong educational and moral messages, although 
Xin and fellow game developer Zheng Yaqi say they 
have not received funding support.

“I hope the name ‘serious game’ won’t scare 
off players,” says Zheng, CEO of Pipilu Culture 
and Technology, who is transforming the popular 
children’s stories of his father, Zheng Yuanjie, into 
educational games.

Online game fanatic Liu Bowen, 23, has never 
played a “serious game” and dismisses EQ Gas 
Station for its “boring and silly” name. But he looks 
forward to the PLA’s Glorious Mission “if it’s violent 
and bloody.” Otherwise, “I have no interest.”

“I don’t think it’s good for government to 
control or encourage which type of game we should 
play,” Liu says.
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WAITING FOR HARRY, 
CHINESE FILMGOERS 
GET PATRIOTIC EPIC
By SHAO HENG and ANDREW JACOBS

    BEIJING -- It has been something of cruel summer 
for Chinese movie audiences. The latest installments of 
Hollywood blockbusters like ‘’Transformers: Dark of the 
Moon’’ and ‘’Harry Potter and the Deathly Hallows: Part 
2’’ have been delayed, and it is doubtful that American-
made crowd pleasers like ‘’Horrible Bosses’’ and ‘’The 
Hangover Part II’’ will ever arrive in theaters. In the 
meantime countless moviegoers have been driven into 
cinemas as part of a government campaign to promote a 
sprawling epic about the Chinese Communist Party.

‘’I was confused throughout the entire movie,’’ Liu 
Yang, sophomore at Tsinghua University Medical 
School, said after watching ‘’Beginning of the Great 
Revival,’’ which was released last month to coincide with 
the party’s 90th anniversary. ‘’It featured way too much 
romance with Mao Zedong.’’ 

 Even as box-offi ce revenue soars and the nation 
accelerates construction of new theaters -- 313 were 
built last year for a total of 6,200 screens -- audiences 
in increasingly sophisticated cities like Beijing, Shanghai 
and Guangzhou criticize the selection and quality of 
fi lms.Government regulations effectively limit  wholly 
foreign-made fi lms to 20 titles a year, roughly equal 
to the number of monthly domestic releases. Despite a 
World Trade Organization ruling that seeks to remove 
the quota, the Chinese State Administration of Radio, 
Film and Television continues to shield the domestic fi lm 
industry from foreign competition.

Box-offi ce receipts last year in China totaled $1.57 

billion, up 64 percent from 2009. Even with their 
comparatively small numbers, foreign fi lms drew 44 
percent of all receipts and made up 4 of the Top 10 draws 
last year. 

“You can control the system and all the incentives for 
people to watch movies, but at the end of the day they 
are going to watch what they want to watch,’’ said Kevin 
Lee, vice president for programming at dGenerate Films, 
a distributor of independent movies from China, most of 
which are never seen at mainland theaters.     

The government also wields a heavy hand over 
domestic productions and imports, tinkering with 
scripts, censoring content and barring entire genres. 
Recent regulations include bans on scenes depicting 
excessive drinking and smoking and plots that denigrate 
revolutionary heroes and government offi cials. Another 
guideline warned television producers to steer clear of 
dramas employing time travel. Such shows, the State 
Administration said, ‘’casually make up myths, have 
monstrous and weird plots, use absurd tactics, and 
even promote feudalism, superstition, fatalism and 
reincarnation.’’

In two dozen recent interviews at theaters around 
the capital, some patrons said they were pleased that 
domestic fi lms were beginning to adopt Hollywood 
production values. But younger viewers, especially those 
who have grown up downloading American sitcoms and 
fi lms -- nearly all of them illicitly -- increasingly demand 
the technical wizardry and narrative complexity that they 
say is often lacking in state-backed productions.

‘’Unlike domestic fi lms, foreign ones often have 
layers of plots,’’ Wang Tong, 14, said earlier this week 
as he waited to see the Hong Kong thriller ‘’Mysterious 
Island’’ at a theater not far from Tiananmen Square.

That’s not to suggest that Chinese fi lmmakers are short 
on creativity. A number of recent box-offi ce successes, 
including ‘’Let the Bullets Fly,’’ an action comedy set in 
the 1920s, and ‘’City of Life and Death,’’ a period drama 
about Japanese war atrocities in Nanjing, have also been 
well received critically.
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CHINA STRIKES AT 
WEST THROUGH POP 
CULTURE WARS

 And a growing number of sophisticated art-house dramas 
and and documentaries have been made without government 
backing, though such fi lms are often banned from Chinese 
theaters and rarely make it beyond the international festival 
circuit.

Then there are fi lms like ‘’Beginning of the Great 
Revival,’’ the state-backed extravaganza that features over 
100 stars but has been panned by many of those who have 
seen it. The production has earned $46 million during its 
fi rst three weeks, according to the state-run Xinhua news 
agency. But with state-owned enterprises buying up large 
blocks of tickets, the fi lm’s popularity has been questioned.

Despite adamant denials by a co-director, Huang Jianxin, 
many audiences seem to believe one prevailing rumor: that 
foreign blockbusters will be delayed until ‘’Great Revival’’ 
receipts surpass $120 million. Such suspicions are reinforced 
by a couple of undeniable truths: ‘’Transformers: Dark of 
the Moon’’ will not reach China until Thursday, three weeks 
behind the United States premiere, while ‘’Harry Potter and 
the Deathly Hallows: Part 2’’ is not scheduled to land here 
until Aug. 4.
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Vice President Dick Cheney has already said he’s not 
going to cooperate. He told ABC News on Nov. 5 that if 
he got subpoenaed by Congress he’d probably refuse to 
show up.

“Obviously, we’d sit down and look at it at the time,” 
Cheney said. “But (I’d) probably not (appear), in the sense 
that the president (and) vice president are constitutional 
offi cers and don’t appear before Congress.”

This isn’t much of a surprise coming from Mr. 
Undisclosed Location, and the more momentous question 
will involve whether Cheney also intends to hold back 
documents that Congress seeks. But Cheney’s contempt 
for Congress’ oversight authority and his presumption 
of unreviewable executive prerogative is a pervasive 
one throughout the administration. This means, expect a 
coming constitutional crisis. 

It has been a hallmark of this administration that it 
has taken special pains to limit the fl ow of information 
to congressional overseers, and a pliant Republican-led 
Congress has not made much of a fuss.

For example, a signifi cant number of President Bush’s 
signing statements declare that the executive branch will 
ignore requirements for submitting reports and information 
to Congress.

And Congress has received the same treatment from 
agencies and departments. When Rep. Henry Waxman, 
D-Calif., documented the use of expensive private jets by 
administration offi cials for their travel, he noted that there 
was no information on the abuses from the Homeland 
Security Department because it had failed to respond.

Even some Republicans have run up against the wall 
of executive branch arrogance. Sen. Arlen Specter, as 
chair of the Senate Judiciary Committee, was so frustrated 
trying to pry information from the White House about the 
administration’s warrantless domestic spying program 
that he threatened to shut off the money to it.

The administration’s attitude of impunity refl ects the 
view that the executive branch operates in its own orbit. 
Somehow, in Bush’s and Cheney’s minds, the separation 
of powers has warped into the segregation of powers, with 
the commander in chief and all that fl ows from that offi ce 
immune from accountability.

But there’s a rude awakening coming with the 110th Congress 
when Democrats control the gavel. They are not going to be so 
easily put off.

I expect the phrase “executive privilege” will soon 
be tattooed on every news junkie’s mind the way it was 
during the Nixon years. And if Bush broadly asserts the 
privilege, the courts will soon be drawn into the fracas.

A nice treatment of the legal issues was done by 
Morton Rosenberg in a 1995 Congressional Research 
Service report. He found that Congress cemented its 
power to probe the executive branch during the 1920s 
Teapot Dome scandal, which involved oil company 
payoffs to members of the Harding administration.

Congressional investigators homed in on Harding’s 
attorney general and his refusal to prosecute the corrupt 
offi cials. But that investigation was stymied when 
subpoenaed witnesses refused to provide information.

The issues landed in the Supreme Court, which 
ruled in two seminal cases that Congress has sweeping 
powers to investigate the operations of executive 
branch departments. The rulings essentially wiped away 
any executive privilege claims for executive branch 
department and agency operations beyond the ambit of 
the White House itself.

Fast forward to 1974 and U.S. vs. Nixon. Here, during 
the tumult of the Watergate investigation, the president of 
the United States asserted executive privilege to quash a 
subpoena sought by the special prosecutor for tapes made 
of certain Oval Offi ce conversations.

Richard Nixon claimed that he had absolute executive 
privilege and could refuse to turn over the tapes even if 
they were pertinent to a criminal investigation. He also 
claimed that, under the doctrine of separation of powers, 
the courts had no power to review the president’s decision 
to withhold information.

This didn’t go over well with the Supreme Court. In a 
unanimous ruling the court reminded the president that 
no man is above the law and that the courts are charged 
with policing this mandate. It also rejected his claim of 
executive privilege on the grounds that the president’s 
right to receive confi dential advice was outweighed by 
the interests of criminal justice.

The court did throw out one nugget that Bush 
administration lawyers must now be polishing to a high 
sheen. It mentioned almost offhandedly that the case 
might have been resolved differently had the president 
been asserting a “need to protect military, diplomatic, or 
sensitive national security secrets.”

We’ll see if this dangerous caveat has legs. It shouldn’t. 
Courts have generally concluded that Congress can 
demand sensitive and classifi ed information.

MR. PRESIDENT, HERE WE USE CHECKS AND BALANCES

Tuesday, October 25, 2005 

LOS ANGELES-October 25, 2005 -- The red and 
cuddly Sesame Street Muppet Elmo has learned a new 
lesson: ‘H’ is for handcuffs. 

A man dressed as the character was one of three 
impersonators arrested last week for allegedly harassing 
tourists for tips after posing for photos on Hollywood 
Boulevard. Booked with him were people impersonating 
superhero Mr. Incredible and the dark-hooded character 
from the horror movie “Scream.” 

The impersonators said they were taken into custody 
at gunpoint, handcuffed and paraded on the Hollywood 
Walk of Fame before stunned tourists and other 
impersonators. They were charged with misdemeanor 
“aggressive begging,” police said. 

“With all of the crime in Los Angeles they pick on 
us?” said Elmo impersonator Donn Harper, 45, who 
makes up to $400 a day in tips. 

Tourists have complained that the costumed characters 
harass them for not tipping after posing for photos in 
front of Grauman’s Chinese Theater and the Kodak 
Theater. Merchants say some of the costumed characters 
are scaring tourists. 

Los Angeles Police Offi cer Michael Shea said police 
warned impersonators at a meeting last month that 
the department would start enforcing solicitation and 
harassment laws. Offi cers conducted a sting operation 
by posing as French tourists who didn’t understand 
English or the American tipping culture. 

“Make no mistake about it – I wanted the characters to 
know what we’re doing,” Shea said. 

ELMO ARRESTED 
FOR PANHANDLING

FAKE HARRY POTTER BOOK RELEASED IN CHINA
Harry Potter — “Ha-li Bo-te” in Mandarin — has 
had authorized translations into 18 languages.

A movie made from the fi rst book, “Harry Potter 
and the Sorcerer’s Stone,” ranked No. 7 on the all-
time box offi ce list in the United States, taking in 
$317 million. In China, unauthorized copies were 
being sold by DVD peddlers on the street four days 
after it opened in the United States and Britain.

Publication in 2000 of the genuine Harry Potter 
— a boxed set of the four books to date — was a 
major literary event in China.

A team of four translators, veterans who had 
rendered “Alice in Wonderland” and “Tom Sawyer” 
into Chinese, drew on China’s own tales of ghosts, 
magic and kung fu for language to portray Harry’s 
world of sorcery.

The fi rst printing was 600,000 copies, which the 
publisher said was the biggest of its kind ever in 
China for a commercial work.

Zhang said the People’s Literature Publishing 
House has found copies of the unauthorized Harry in 
wholesale markets and private bookstores throughout 
Beijing.

One unidentifi ed bookseller told The Beijing 
Youth Daily that nine out of her 10 copies were sold 
in a matter of days.

Most booksellers visited by reporters on Friday 
denied having copies. They said police threatened to 
fi ne them 10 times the $2.80 price if any copies were 
found.

“The fi fth one hasn’t been published!” yelled one 
merchant at a wholesale warehouse.

A shopkeeper in western Beijing sold a copy for 
$1.20, pulling it from a hiding place behind a stack 
of books.

The cover of “Leopard-Walk-Up-To-Dragon” 
shows a dark-haired, bespectacled boy in black robes 
riding a satyr battling a dragon. The story centers 
around a struggle between Harry and his classmates 
at the Hogwarts School of Witchcraft and Wizardry 
and a mysterious wizard.

In a bizarre touch, the book is dedicated to the 
owner of a house in Edinburgh, Scotland, where 
Rowling lives and to the owner’s 3-year-old 
granddaughter.

Characters well-known to fans of Rowling’s 
series make an appearance — the Dursleys, Harry’s 
friends Hermione Granger and Ron Weasely and his 
archrival, Draco Malfoy.

A cartoon sketch begins each chapter, as in the 
original. Among their quirky names is, “The Dance 
of the Spider and the Fly.”

For all that, true Harry Potter fans won’t be 
fooled for long. Rowling’s imitator just doesn’t have 
her touch. Consider the opening paragraph:

“Harry is wondering in his bath how long it will 
take to wash away the creamy cake from his face. To 
a grown-up, handsome young man, it is disgusting 
to have fi lthy dirt on his body. Lying in a luxurious 
bathtub and rubbing his face with his hands, he thinks 
about Dudley’s face, which is as fat as Aunt Petunia’s 
bottom.”

BEIJING (AP) — Roll away, “Sorcerer’s Stone”! 
Step aside, “Prisoner of Azkaban”! Harry Potter and 
Leopard-Walk-Up-To-Dragon are here!

Chinese fans of the British boy wizard with the 
lightning-bolt scar on his forehead are snapping up 
the fi fth book in the wildly popular series.

There’s just one problem. It’s fake — written by a 
Chinese author for a Chinese audience.

The 198-page book — titled “Harry Potter and 
Leopard-Walk-Up-To-Dragon” after its mysterious 
villain — has the name and bio of British author J.K. 
Rowling on its cover. But the tale in which Harry 
turns into a hairy dwarf after a “sour-sweet rain” is 
the unauthorized work of an anonymous author.

“We have not found who wrote the book or 
where they come from,” said Zhang Deguang of the 
People’s Literature Publishing House, which has 
the series’ publishing rights in China. “It’s made a 
negative impact on our book sales.”

Rowling is at work on the real fi fth installment, 
which is not expected to be fi nished this year.

Rowling’s agent, the Christopher Little Literary 
Agency in London, said it was aware of the fake 
Chinese Harry. A spokeswoman who asked not to 
be identifi ed refused to comment by telephone, but 
sent The Associated Press an e-mail saying, “We are 
taking this issue extremely seriously.”

It was unclear what punishment the fake author 
could face, given the uniqueness of the situation. 
However, China’s government has promised 
repeatedly to crack down on counterfeiters and and 
intellectual property theft. Still, fl ocks of hawkers 
trade unpunished Friday in central Beijing, in full 
view of police. selling fake DVDs were plying their 
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CHINESE PIRATES ROB 
‘HARRY’ OF MAGIC, 
FEES

Chinese Harry Potter fans have been rushing 
to buy a new instalment of the hit book series - 
but it is a fake.

An anonymous Chinese author has decided 
JK Rowling is taking too long to write the fi fth 
book - so has written a new adventure to satisfy 
the huge Potter market in the country, according 
to a report in The Times.

Harry doesn’t know how long it will take to 
wash the sticky cream cake off his face

Opening line of Harry Potter And Leopard 
Walk Up To Dragon

Harry Potter And Leopard Walk Up To 
Dragon, on sale in Beijing street markets for 
about £1, is selling fast to the dismay of the 
publisher of the genuine Potter books in China.

Neil Blair, of the Christopher Little Literary 
Agency which represents Ms Rowling, told The 
Times: “As with all piracy matters throughout 
the world, we take this issue extremely seriously 
and are looking into the matter urgently.”

The People’s Publishing House, which has the 
Potter publishing rights in China, said the writer 
of the pirate novel had also used the names of its 
translators and editors - as well as a photograph 
of JK Rowling.

But the new Harry plot is a radical departure 
from anything in the genuine Rowling books to 
date.

Drenched by a mysterious rain, Potter is 
transformed into a fat, hairy dwarf and stripped 
of his magic powers as he battles the forces of 
evil in the shape of a dragon, reports The Times.

Characters from the real Potter books have 
been resurrected and new ones invented to 
populate a plot that is reportedly evocative of 
Hobbit author JRR Tolkien.

The book begins with the lines: “Harry 
doesn’t know how long it will take to wash the 
sticky cream cake off his face.

“For a civilised young man it is disgusting to 
have dirt on any part of his body. He lies in the 
high-quality china bathtub, keeps wiping his 
face, and thinks about Dali’s face, which is as 
fat as the bottom of Aunt Penny.”

The Harry Potter phenomenon has been hit 
by many kinds of piracy around the world, 
including pirate videos and DVDs.





COUNTERFEIT CAR 
MAKER CRANKS OUT 
PORSCHES AND 
FAUXRARIS
By Vince Beiser and Joel Gershon
January 31, 2011 |  

You can buy cut-rate bootlegs of Mad Men and 
Chanel handbags all over the world. But if you 
want a fake Ferrari, you need to go to a garage 
on the outskirts of Bangkok. That’s where Chris 
Pongpitaya and his 10-man crew use scavenged 
and scratch-built parts to piece together ersatz 
Porsches, Maseratis, and other dream machines for 
enthusiasts whose budgets are too small to match 
their egos. “When you look at the car, there’s 
nothing different,” Pongpitaya says. “But when you 
test-drive it, you may notice.”

Buyers from Sweden to Dubai call on 
Pongpitaya, who learned his skills working for a 
Porsche parts supplier in Germany. He generally 
repurposes a chassis, taking, say, a Toyota MR2 
as the base for a Lamborghini, or an Opel Carrera 
for an Aston Martin. Power depends on budget, but 
typically he’ll put Toyota engines in his Ferraris and 
Subaru engines in his Porsches. Pongpitaya picks up 
genuine locks, door handles, and other parts on the 
secondary market; body panels are all handcrafted 
in foam and fi berglass—fortifi ed with Kevlar and 
carbon, with details copied from photographs and 
toys. Pongpitaya claims that his bodies are stronger 
and lighter than the aluminum and steel you’d get 
on a real supercar, and a Lamborghini from his 
shop costs about 4 million baht—around $130,000, 
roughly half of what a midrange (real) Lambo 
would set you back. It may not do 200 mph on the 
autobahn, but it’ll turn heads on city streets. Just 
hope no one looks under the hood. 





CITY ARTS: GHOST 
RIDER REDEEMS AND 
CRITIQUES
By Armond White

If the fi lmmaking team Mark Neveldine and Brian 
Taylor wrote out their thoughts on how contemporary 
pop has traduced fun, warped thrills and debased 
energy in the art form they love, it would be a great 
provocative piece of criticism—although few fi lm 
publications would want such a principled view of 
the destructive entertainment that’s routinely sold to 
the public. That means this wildly sophisticated team 
remains obscure (and perplexing to some), but their 
new fi lm Ghost Rider: Spirit of Vengeance ought to be 
the movie news of the week.

Ostensibly a sequel, Spirit of Vengeance turns 
Marvel’s death-and-action Ghost Rider comic book 
franchise into more than just an entertainment: It’s 
a spot-on cultural assessment. Neveldine-Taylor use 
the story of badass biker John Blaze (Nicholas Cage) 
saving a child from the devil for a modern Redemption 
allegory.

Neveldine-Taylor redeem cinema unexpectedly 
by pushing its commercial extremes: outré violence 
and sarcasm (coin of the Tarantino/video game 
realm) where horror and comedy mix, as in their two 
terrifi c Crank movies. Spirit of Vengeance isn’t the 
perfect introduction to Neveldine-Taylor’s cynical 
brilliance but it claries their method: They are the only 
fi lmmakers interested in simultaneously mastering 
genre technique, pursuing an on-going cultural 
critique and laughing.

After the troubled Jonah Hex project (which 
Neveldine-Taylor wrote without directing), their 
gallows humor fi nds the basic Faust element in Ghost 
Rider. When John Blaze reneges on his deal with the 
devil, Neveldine-Taylor trace his madness to our sped-
up, digital-age culture. Tarantino exploits vengeance 
but Neveldine-Taylor explore the ramifi cations of 
the “Lust to punish” in today’s berserk world—a 
criminals-and-monks allegory for how media mavens 
and private citizens act vengefully without humility 
or compassion.

Neveldine-Taylor’s moral clarity seems paradoxical 
given their hyperbolic, deliberately trashy-looking 
style, but there’s old-fashioned satisfaction to the 
way they connect modern nihilism to a classic 
theme. Concerned with the preservation of human 
values, they express them when angel Moreau 
(Idris Elba) enlists Blaze to protect Danny (Fergus 
Riordan) from the satanic clutches of Roarke 
(Ciaran Hinds). They work through contemporary 
decadence the same way medieval artists did. Like 
the Crank movies, Gamer and Jonah Hex, Spirit of 
Vengeance satirizes purgatory.

The Telegraph
January 9, 2012 Monday
By Fiona Govan Madrid

Castellon airport in Spain’s Valencia region was 
inaugurated in March last year after an estimated 150 
million euros (£130m) was spent on its development. 

But not a single aircraft has landed on its runways 
after the airport failed to secure a license and was 
unable to attract airlines to add the destination in their 
routes.

The airport has become a symbol of reckless public 
spending on ill-thought out projects across Spain 
that has left the country crippled with debt. A recent 
report showed that only 11 of Spain’s 48 airports were 
profi table.

Now, Just days after the debt-laden autonomous 
region was forced to seek assistance from the central 
government to stall a default on a loan of 123 million 
euros, details of the accounts of the Spain’s newest 
airport have been made public.

It emerged that 30 million euros was spent on 
publicity for Castell√≥n’s airport as it was promoted 
at tourism fairs, ac-cording to a report in Spain’s daily 
El Pais newspaper.

The airport even became the sponsor for fi rst 
division football club Villarreal CF, whose players 
bore the airport logo on their strip for three seasons in 
exchange for 2.35 million euros. The sponsorship was 
later extended to CD Castell√≥n.

But while all advertising for the stricken airport has 
now been put on hold, a 25 meter high metal sculpture 
is currently being erected in front of the gleaming, 
and abandoned terminal, at a reported cost of 300,000 
euros.

The sculpture, by artist Juan Garcia Ripolles, is said 
to represent Carlos Fabra, the former premier of the 
Castell√≥n province, who masterminded the airport 
project. 

After 16 years in power for the conservative Popular 
Party, he was forced to step down last June pending an 
investiga-tion into tax-fraud, infl uence peddling and 
bribery.

     It was hoped that Castell√≥n airport would open 
up a new area of Spain’s eastern coast to tourism, 
although the region is already served well with busy 
international airports in Valencia and Alicante to the 
south and Barcelona to the north.

The scandal of a “ghost” airport in Spain that 
has yet to see a single passenger through its 
terminal has deepened with revelations that 30 
million euros has been spent on advertising it.

SPAIN’S WHITE ELEPHANT AIRPORT SPENT 
30 MILLION EUROS ON ADVERTISING

Sunday Mirror
September 25, 2005, Sunday

PLEASE DEMOLISH 
OUR HELLISH TOWN
By Steve Smith

FED-UP residents who want their entire town centre 
demolished as part of a TV show are a step closer to their 
dream.

 Locals in Cumbernauld have begged Channel 4 bosses 
to crown their 1950s-built town Britain’s worst eyesore 
and have it fl attened. 

Producers of the show Demolition have revealed that 
Cumbernauld - voted Scotland’s worst town - has joined 
the £431m Scottish Parliament in the fi nal of 12 buildings 
people want bulldozed.

A show insider said: “We were stunned at the number 
of votes for Cumbernauld - they literally poured in after 
we asked people to vote for their worst building.

“The Scottish Parliament was also a surprise because 
it only opened last year and is up for some top design 
awards.”

Earlier this year Channel 4 asked people to vote for 
buildings they want pulled down. A winner from the fi nal 
12 will be announced during the series.

Show presenter Janet Street-Porter has already been 
fi lming in the town for the series which starts mid-
November.



By David Pierson

BEIJING — With no plans one Saturday, Zhang 
Xin told his wife, son and mother to wear something 
smart and hop into the family sedan. He could have 
taken them to the Forbidden City or the Great Wall, 
but he decided on another popular destination -- 
IKEA.

Riding an escalator past a man lying on a display 
bed with a book opened on his belly, the clan 
sauntered into the crush of visitors squeezing onto 
the showroom path, bumping elbows and nicking 
ankles with their yellow shopping trolleys.

Zhang said the family needed a respite from the 
smog and a reliable lunch.

“We just came here for fun,” said the 34-year-
old offi ce manager. “I suppose we could have 
gone somewhere else, but it wouldn’t have been a 
complete experience.”

Welcome to IKEA Beijing, where the atmosphere 
is more theme park than store.

When the Swedish furniture giant fi rst opened here 
in 1999, it hoped locals would embrace its European 
brand of minimalism. A decade later, Beijingers 
have done just that. Perhaps too much.

Every weekend, thousands of looky-loos pour into 
the massive showroom to use the displays. Some 
hop into bed, slide under the covers and sneak a 
nap; others bring cameras and pose with the decor. 
Families while away the afternoon in the store for no 
other reason than to enjoy the air conditioning.

Visitors can’t seem to resist novelties most 
Americans take for granted, such as free soda refi lls 
and ample seating. They also like the laid-back 
staffers who don’t mind when a child jumps on a 
couch.

Purchasing anything at Yi Jia, as the store is called 
here, can seem like an afterthought.

“It’s the only big store in Beijing where a security 
guard doesn’t stop you from taking a picture,” 
said Jing Bo, 30, who was looking for promising 
backdrops for a photograph of his girlfriend.

The store’s success can be traced, in part, to how 
grounded it is in the capital’s zeitgeist. At a time 
when home ownership is more within reach and 
incomes are rising, IKEA offers affordable, modern 
furniture to an emerging middle class clamoring to 
be bai ling, or white collar.

It doesn’t hurt either that the understated style is 
a satisfying departure from, say, the faux French 
imperial designs favored by the older nouveaux 
riches and gaudy hotels.

“Our values are changing,” said Lizzy Hou, 25, a 
university graduate who moved to Beijing in May 
from neighboring Hebei province for a teaching job.

“We want to be modern. I think IKEA stands for 
a kind of lifestyle. People don’t necessarily want to 
buy it, but they want to at least experience it.” 

Imagining the possibilities here is one of the 
reasons Bai Yalin drove an hour and a half from her 
apartment to spend a day at the store with her 7-year-
old son and two teenage nieces. There are few other 
indoor spaces, she said, where she can entertain the 
children free on an oppressive summer afternoon.

Bai mapped out a fi ve-hour outing. First, they had 
hot dogs and soft ice cream cones at noon. Then 
they enjoyed a long rest lounging on the beds. Bai 
kicked off her sandals and sprawled out on a Tromso 
bunk bed. The 36-year-old homemaker made herself 
comfortable and even answered passing shoppers’ 
questions about the quality of the mattress.

“It’s soft and a great buy at this price,” she told a 
young woman, pointing to a dangling price tag.

After that, Bai and her family took group pictures. 
By 5 p.m., it was time for another meal, so they 
headed to the cafeteria and ate braised mushrooms 
with rice.

Bai and her husband, a clerk at a heating company, 
have bought plates and cups at IKEA, but what 
they’d really like one day is to rid themselves of 
their clunky old Chinese furniture and bring on the 
do-it-yourself particleboard.

“Today we didn’t plan to buy anything, just eat 
and rest,” Bai said.

Many others arrive with the same intentions, 
sometimes bringing a book to read on a bouncy 
Poang armchair or carrying stuffed toys for their 
children to play with on a mattress. For the midday 
squatters, the abundance of seating is no small detail 
in a country of 1.3 billion where nabbing a subway 
or bus seat is practically a blood sport.

The store’s nerve center is the cafeteria. The lunch 
hour is an endurance contest. Hungry customers pace 
the dining room balancing overfl owing trays, ready 
to pounce the second a table becomes available.

Beijingers have scarfed down their fair share of 
Swedish meatballs. Most, however, seem to favor 
Chinese food such as marinated pork belly with tofu.

It was the prospect of a satisfying and inexpensive 
meal that brought Luo Jing and her mother, sister 
and boyfriend into IKEA for the fi rst time one 
Saturday. The group was resting in the sofa section, 
each carrying waxy paper cups worn in by one soda 
refi ll after another.

“We’ve heard a lot about IKEA but never came,” 
said Luo, 23. “I like the simplicity. My mom liked 
the food. We’ll hang out for a while.”

The Los Angeles Times
August 25, 2009 

BEIJING LOVES IKEA -- 
BUT NOT FOR 
SHOPPINGThe Daily Telegraph

December 12, 2005 Monday
By Tim Hall

IT WAS considered a masterpiece in the 1960s, but 
now Britain’s fi rst shopping mall has been named the 
nation’s ugliest building.

Cumbernauld shopping centre, perched on stilts 
above a dual carriageway, was built as the centrepiece 
of an innovative new town near Glasgow. 

The shopping centre’s stock has fallen considerably 
since its heyday and it is now variously described 
as “looking like a war zone’’ and “a national 
embarrassment’’.

Residents in Cumbernauld agree that the collection 
of derelict buildings, dotted with abandoned shopping 
trolleys, can now only be improved by bringing in the 
bulldozers.

In a poll of 10,000 nominations to fi nd Britain’s 
worst eyesore, Cumbernauld shopping centre beat 
Gateshead car park, the cement works in Rugby and the 
new pounds 431 million Scottish Parliament building.

The poll was conducted by Channel 4 ahead of its 
programme Demolition, which producers hope will 
create enough public pressure to see the shopping 
centre razed to the ground.

That the No 1 eyesore should be in their town will 
come as no surprise to residents of Cumbernauld, a 
new town begun in the late 1950s as an overfl ow for 
Glasgow. The town, whose name means “meeting of 
the waters’’, won awards in the 1970s for its “brave’’ 
and “innovative’’ approach to town planning.

The centre was designed by the late Geoffery 
Copcutt in the early 1960s and won plaudits for its 
futuristic raised walkways which placed shoppers 
away from traffi c.

However, by 2001 it had won the Carbuncle 
Award for the most dismal place in Scotland and was 
described by the judges as “a rabbit warren on stilts’’, 
and “soulless and inaccessible, something like eastern 
Europe before the Berlin Wall came down’.”

In 2003 The Idler’s Book of Crap Towns named it 
the second worst place to live in Britain, beaten only 
by Hull, and when Channel 4 launched its Demolition 
poll it received votes to fl atten the entire town. Many 
residents said they would help tear it down.

Programme makers thought this a little extreme 
and accepted instead the nomination of the town’s 
shopping centre.

More than 1,000 buildings were nominated, 
including power stations, public lavatories and 156 
concrete tower blocks.

Most of the 12 buildings on the list are now 
unoccupied, including No 1 Westminster Bridge, 
which sits opposite the House of Commons.

 However, at number eight is the Scottish Parliament 
building in Edinburgh, which opened only last year 
after protracted construction that eventually cost 
pounds 431 million - 10 times the original budget.
Britain’s dirty dozen:

1 Cumbernauld shopping centre
2 IMAX cinema, Bournemouth
3 Bus station, Northampton
4 Crown House, Kidderminster
5 Cement works, Rugby
6 Park Hill estate, Sheffi eld
7 Gateshead car park
8 Scottish Parliament building, Edinburgh
9 The Tower, Colliers Wood, south-west London
10 Lodge’s supermarket, Holmfi rth, West Yorkshire
11 No 1 Westminster Bridge
12 Westgate House, Newcastle 

FIRST SHOPPING MALL 
NAMED THE NATION’S 
UGLIEST BUILDING

GOOPHONE I5 FULL 
SPECIFICATION LEAKED!

The GooPhone i5 looks set to be the new iPhone 5 beater 
in more ways than one if these rumoured specifi cations 
are any indication of how the new iPhone wannabe will 
perform!

According to sources close to GooApple, and various 
pieces of information we have personally gathered we 
already have a pretty good idea of the specifi cation 
the latest GooPhone Android phone will get once it is 
launched, and there is a good chance that the GooPhone 
i5�s specifi cation could be every bit as good as the real 
new iPhone 5!

As previously reported GooPhone are expected to use 
Nvida’s powerful and, now low-cost, Tegra 3 quad-
core CPU in the i5 which will be running at 1.4ghz. 
1GB RAM and 16GB ROM will help in the memory 
department, and there are rumors a 32GB version will be 
made available also.

The 4 inch screen, the same size we expect Apple to be 
using in the new iPhone 5 (the 6th generation iPhone) 
is said to have a resolution of 1280 x 720 which could 
actually be higher than the real iPhone’s which is 
rumoured to have a resolution of just 640 x 1136!

Android ICS (ice-cream sandwich) 4.0.4 will be loaded 
on the GooPhone i5 as standard, but this won’t be any old 
Android ROM, but rather a customised version of ICS to 
give the OS the look and feel of iOS 6!

While we still don’t know if the genuine iPhone 5 will 
get 4G, we can be pretty certain the GooPhone i5 will 
not, but all the other data and navigation options should 
be accounted for including Bluetooth 4.0, Wi-Fi, GPS, 
AGPS along with 3G and 2G network support.

Cameras are likely to be on par with the new iPhone 5, 
unless Apple are planning to up the ante with a 12 mega-
pixel rear camera that is, and both the i5 and iPhone 5 are 
expected to share a similar 8 mega-pixel rear, 1.3 mega-
pixel front camera arrangement!

We’ll bring you more on the GooPone i5 as we get more 
details!

While you’re here what would your dream GooPhone 
i5 iPhone 5 killer specifi cation be? Let me know in the 
comments sections below!



CHINA MILK SCANDAL 
WIDENS AS MELAMINE 
FOUND IN YOGURT

By Lee Spears and Dune Lawrence 
September 16, 2008

China’s tainted milk scandal widened as melamine 
was found in products of a second dairy company, 
aft er infant formula contaminated by the chemical was 
linked to 1,253 cases of infant kidney stones, killing 
two.

Wellcome, a supermarket chain owned by Dairy 
Farm International Holdings Ltd., said it will stop 
selling ice cream made by Inner Mongolia Yili 
Industrial Group aft er the chemical was found in a 
sample, according to a statement sent by e-mail late 
today.

Th e discovery in Hong Kong of the industrial 
chemical in a second company’s products boosts 
concerns that contamination may be widespread aft er 
the Ministry of Health said melamine-tainted milk 
made by Sanlu Group Co. sickened children. Milk 
powder produced by 22 Chinese dairy producers, 
including Sanlu and Yili, were found to have melamine, 
China Central Television reported late today.

``Th ere should be more and reliable testing 
laboratories established where you can check these 
products,’’ Joerg Wuttke, president of the European 
Chamber of Commerce in China, said today in a 
phone interview from Brussels. ``Th is is a severe 
weakness.’’

Sanlu, 43 percent owned by New Zealand’s Fonterra 
Cooperative Group Ltd., apologized to consumers and 
promised to recall all milk powder produced before 
Aug. 6, Xinhua News reported late yesterday.

Hu Liping, board secretary of Yili, wasn’t 
immediately available for comment when called aft er 
offi  ce hours today. Calls to diff erent phone numbers at 
the company weren’t picked up.

Melamine can make the protein level in dairy 
products appear higher than it is. Th e chemical, used 
to make plastics and in tanning leather, was found 
in exported pet food last year and blamed for killing 
thousands of cats and dogs in the U.S.

`Natural Choice’ Yogurt
Hong Kong’s Food and Environmental Hygiene 

Department found melamine in Yili’s ``Natural 
Choice Yogurt Ice-bar with Real Fruit,’’ Wellcome said 
in its statement. Th e supermarket operator said it will 
stop selling all Yili brand ice cream as a precaution.

Other products made by the dairy company will 
still be for sale, according to Annie Sin, Wellcome’s 
marketing and communication manager. Wellcome 
had sold Yili ice cream products in some of its more 
than 250 stores in Hong Kong, Sin said.

People who answered the 24-hour hot line of the 
Food and Environmental Hygiene’s Center for Food 
Safety in Hong Kong said no statement had been 
issued and that they couldn’t comment.

Fonterra Recall
Separately, Fonterra recalled one batch of prenatal 

milk sold in China under the Anmum Materna brand 
name, according to a statement sent by e-mail today. 
Th e batch was manufactured under license by Sanlu 
using local raw milk that may have been contaminated 
and sold only in China, according to the statement.

All other batches of Fonterra’s Anmum and Anlene 
products were produced using milk imported from 
New Zealand, the company said. A media offi  cer who 
returned a message at Fonterra’s 24-hour media line 
said the batch recalled was 11 metric tons.

China announced an investigation into Sanlu’s 
infant formula last week aft er reports of a rash of cases 
of kidney stones in infants in at least seven provinces. 
Th e company has since admitted that it knew of the 
contamination in early August, more than a month 
before the public recall issued last week.

Th e Ministry of Health ordered the recall of products 
made by the 22 dairy companies that produced milk 
powder found to contain melamine, China Central 
Television reported, citing the latest fi ndings in the 
government’s investigation.

Two more men were arrested in China for allegedly 
adding melamine to milk, bringing to four the number 
of people arrested in relation to the scandal. Th e 
two milk dealers, who supplied Sanlu, were arrested 
early today, according to a statement from the Hebei 
Province Public Security Bureau.

Yili’s shares fell to the lowest in more than two years 
in Shanghai trading, which closed for the day before 
Wellcome sent its statement. Yili fell 6 percent to close 
at 13.43 yuan, the lowest since March 2006.

LEATHER YOGURT AND 
THE POWER OF WEIBO
By Michael Ardaiolo

Zhao Pu, a CCTV anchorman, made enemies in 
the yogurt and jelly industries early last week when he 
spoke his mind on Weibo, advising consumers to stay 
away from the possibly suspect confectioneries: “You 
never eat solid yogurt or jelly ever again, especially the 
kids. Th e inside story is horrible, but I won’t go into 
details.”

His reliable source? A text message from a colleague 
investigating the industry.

An anchorman spilling a story before it airs might 
have originated as a CCTV human resources problem, 
but it grew into something much more consequential.

For starters, an actual journalist appeared to 
corroborate it. Zhu Wenqiang of Th e Economic 
Observer wrote on his microblog, “a friend working 
for the CCTV said that eating yogurt is like eating 
rotten leather shoes. And this year’s March 15 Gala 
to expose business fraud had intended to expose the 
yogurt scandal, but, the program was not broadcast.”

Two unverifi ed comments should not start a 
scandal, even if they originate from players in the 
media. China’s food industry, however, has a serious 
soft  power problem. Th anks to numerous health and 
safety infractions over the last couple of years, making 
a comment like Zhao’s is akin to putting a cigarette out 
in a pile of dry leaves. It is no wonder the Internet’s 
kindle went up in fl ames.

Despite lack of evidence, the rumor evolved 
to claiming that Chinese yogurt-makers were 
adding harmful industrial gelatin, made from used 
leatherwear, in place of edible gelatin.

Major manufacturing groups, such as the China 
Association of Bakery and Confectionery Industry, 
the China National Confectionery Association and 
the China Dairy Industry Association, were quick to 
respond. Th ey claim that it is neither possible (as it 
would ruin the taste) nor benefi cial (as it would only 
provide a meager savings) to use industrial-grade 
gelatin.

Th e fi nal stage of the weeklong rumor-train was the 
backlash. Zhao and Zhu were subjected to journalist-
on-journalist verbal violence for their lack of reporting 
standards.

As the cycle comes to an end, Zhao Pu goes back to 
his job reading the news, yogurt-and jelly-makers prep 
a new round of expensive ad campaigns to highlight 
their quality control and dedication to natural 
products, and we are left  to, once again, hesitate before 
buying anything stamped with a “Made in China” 
insignia.



LA DETECTIVES SEEK 
50 WOMEN SEEN IN 
CONVICTED KILLER’S 
PHOTOS
BY JEREMIAH MARQUEZ

LOS ANGELES - Sheriff’s investigators who reopened 
an old case file are trying to find about 50 women who 
were photographed decades ago by a man now on death 
row for murdering two aspiring models in the early 1980s, 
authorities said Tuesday.

Detectives are investigating whether the women were 
raped or killed between and 1975 and 1984 by William 
Richard Bradford, said Los Angeles County sheriff’s 
officials, who posted numbered photographs of the women 
on a department Web site in hope that the public could help 
account for them.

One, No. 28 on the display, was identified as Donnalee 
Campbell Duhamel, 31, whose decapitated body was 
found in a Malibu canyon in 1978 a few days after meeting 
Bradford at a bar, said sheriff’s Capt. Ray Peavy.

“What we have here is a very large group of pictures of 
women that we do not know for the most part who they 
are,” Peavy said. “Some of these women we ... identified; 
several of them were his wives, ex-wives. But for the most 
part the majority of these folks we do not know who they 
are, who they were.

“Many of them could have likely been homicide victims 
themselves. Many of them may have just been women that 
he met in bars and took home and took photographs of.”

Following a televised news conference in which the 
photos were shown, phone calls began pouring in from 
people claiming to be women in the photos or having 
information about them, said sheriff’s Sgt. Alfredo Castro.

“The phone hasn’t stopped ringing,” he said. “I’m pretty 
sure we’re going to identify a lot of them soon.”

Meanwhile, other local law enforcement agencies are 
also looking into possible connections to other homicide 
cases from 1975 and 1982. Other local law enforcement 
agencies are also looking into possible connections to 
other homicide cases from 1975 and 1982.

In the first, the Santa Monica Police Department was 
investigating whether he was involved in the slaying of 
Patricia Dulong, 33, last seen in Santa Monica. And the 
Los Angeles Police Department may have linked him to 
the death of 23-year-old Mischa Stewart, Peavy said.

In the 1970s and ‘80s, Bradford, 60, posed as a freelance 
photographer in the West Los Angeles area, taking photos 
of women he met at bars and “car race events,” according 
to information on the Web site, which showed women 
striking poses in the photographs.

The photographs and film were seized when search 
warrants were served on Bradford’s home at the time of 
his arrest in 1984, Peavy said.

“Those items went into a case file. That case file, quite 
frankly nothing was really done with those photographs up 
until right now,” Peavy said.

“I have a number of detectives that I have hired back 
to look at old cases for DNA evidence and stuff like that,” 
he said. “One of those detectives came forward with these 
photographs and said, ‘You know, this is something that 
I think we should take a look at.’ And obviously we all 
agreed that it should have been looked at - probably looked 
at before now.”

The case could lead outside California. Through the 
years, Bradford has spent time in Illinois, Texas, Florida, 
Michigan, Oregon and elsewhere.

“We could have victims theoretically all over the 
country,” Peavy said.

Bradford was convicted in 1987 of first-degree murder 
in the stranglings of Shari Miller, 21, who he met in a bar, 
and Tracey Campbell, 15, a neighbor. Prosecutors said he 
lured them into accompanying him with promises to help 
their modeling careers.

Miller’s body was found in a West Los Angeles parking 
lot in July 1984, while Tracey’s decomposed body was 
found in August 1984 at a campsite 28 miles east of 
Lancaster, a high desert area north of Los Angeles.

In the penalty phase of his trial, Bradford asked the jury 
to sentence him to death.

“Think of how many you don’t even know about,” he 
told jurors.

It was unclear whether Bradford was currently 
represented by an attorney. A message left with an attorney 
who represented him in the past, Robert R. Bryan, was not 
immediately returned Tuesday.

The unaccounted-for women were believed to have 
lived in West Los Angeles, Santa Monica, Culver City, 
Inglewood and local beach cities.

When he wasn’t taking pictures, Bradford was a 
handyman in a Mar Vista apartment complex, said sheriff’s 
spokesman Steve Whitmore. Authorities said he also 
owned a motor home, rode a Harley Davidson motorcycle 
and hung out with a motorcycle gang.

Shortly after his arrest in the two killing in 1984, he 
pleaded no contest to an unrelated charge of forcible rape 
and was sentenced to eight years in state prison. He was 
previously arrested for burglary and sex crimes against one 
of his ex-wives, Peavy said.

Peavy said it’s possible the remaining unidentified 
women were alive and well, though he wasn’t hopeful.

“My gut instinct,” he said, alluding to a collage of the 
women’s photos at the sheriff’s homicide office, “is that 
there are probably a substantial number of victims on that 
board.”



The Washington Times
Thursday, March 10, 2011
By Stephen Dinan

The Utah Legislature on Thursday passed a bill allowing 
gold and silver coins to be used as legal tender in the state 
— and for the value of their precious metal, not just the face 
value of the coins.

State backers said they hope the move will help insulate 
Utah from a potential monetary slide as countries question 
the value of the dollar. Others, casting their eye nationwide, 
said it could spur a broader move by Congress or states to 
readopt a gold standard.

“Utah, if the governor signs this particularly, they’re 
going to change the national debate on monetary policy and 
get us back to basics,” said Jeffrey Bell, policy director for 
Washington-based American Principles in Action. Mr. Bell 
has been in Utah to help shepherd the legislation through.

Utah’s bill allows stores to accept gold and silver coins 
as legal tender. It also exempts gold and silver transactions 
from the state’s capital gains tax, though that does not shield 
exchanges from federal taxes.

The legislation directs a state committee to look at 
whether Utah should recognize an offi cial alternate form 
of legal tender which could become a path for creating a 
formal state gold standard.

A spokeswoman for Gov. Gary R. Herbert, a Republican, 
said he has not yet taken a public stance on the bill.

State Rep. Brad J. Galvez, the chief sponsor of the 
measure, said he views it as a preliminary step on the path 
toward securing Utah’s business climate.

“If the dollar continues to fall, what this will do will help 
stabilize the value of the dollar in Utah, so it helps stabilize 
the economy,” Mr. Galvez, a Republican, said.

While similar legislation has been proposed in nearly a 
dozen states, Mr. Galvez said that if Mr. Herbert signs his 
bill, Utah will be just the second state to offi cial recognize
the coins as legal tender. Colorado has recognized gold and 
silver for decades, he said.

Opponents questioned why a state would need to come 
up with an alternative money system. According to the 
Deseret News, one lawmaker joked that the state should 
establish salt as legal tender, since Utah has so much of it.

Other opponents said the state capital gains tax break 
could distort investing decisions and push people to 
choose gold and silver over other investments.

Utah’s move on gold comes at a time when states across 
the country are seeking ways to push back against the 
federal government on everything from environmental 
regulations to health care.

But the instability of the U.S. dollar also has sent some 
states scrambling to try to come up with alternatives or to 
pass measures designed to spur federal action.

In Virginia, Delegate Robert G. Marshall, a Republican, 
successfully pushed through a bill — not yet signed by the 
governor — that authorizes the state to mint gold, silver 
and platinum coins. He said that there is probably a good 
market for collectors who would prefer not to have to buy 
federally minted coins and said state-minted ones would 
create a backstop against infl ation.

“I’m looking at Congress, and I’m looking at what the 
Chinese are doing, and I don’t have a lot of confi dence in 
what’s going on there,” Mr. Marshall said. “This is one 
way where Virginia can help our citizens as a security 
hedge against the infl ationary action of Congress.”

He also wrote a resolution authorizing a study on 
whether Virginia should adopt an alternate currency so it 
would not be dependent on Federal Reserve notes. That 
resolution did not pass.

The U.S. was on the gold standard and then a gold-
exchange standard for much of the 20th century, but 
President Nixon fi nally decoupled the U.S. money supply 
from gold in 1971. Many investors, though, continue to 
believe it holds value better than other investments.

UTAH LEGISLATURE GOES FOR GOLD, SILVER 
AS CURRENCY OPTIONS
Seen as hegde against dollar slide

DELEGATE PROPOSES VIRGINIA MINT ITS OWN MONEY

Washington,” Marshall said in an interview.
Asked what he might say to people who believe the 

proposal is, well, a little wacky (after all, the last time Virginia 
used currency other than the U.S. dollar was during the Civil 
War), Marshall said he believes the Constitution allows for 
alternative currencies.

“The only people who would say that are people who don’t 
understand or reject the clear language of the Constitution, of 
the law and of court decisions,” he said. “We want to provide 
competition and some restraint on the profl igates that have 
been running the Federal Reserve and the people in Congress 
who don’t know the word ‘no.’ “

Marshall is one of the most conservative and controversial 
members of the Virginia legislature. He delights in proposing 
legislation that helps him advance his conservative 
philosophy and is considering running for the U.S. Senate 
in 2012.

But Marshall’s bills aren’t always embraced by the rest 
of the legislature, even his fellow Republicans. He is also 
sponsoring legislation this year to bar gays and lesbians from 
serving in the Virginia National Guard.

WYOMING HOUSE ADVANCES DOOMSDAY BILL

The task force would include state lawmakers, the director 
of the Wyoming Department of Homeland Security, the 
Wyoming attorney general and the Wyoming National 
Guard’s adjutant general, among others.

The bill must pass two more House votes before it would 
head to the Senate for consideration. The original bill 
appropriated $32,000 for the task force, though the Joint 
Appropriations Committee slashed that number in half 
earlier this week.

University of Wyoming political science professor Jim 
King said the potential for a complete unraveling of the U.S. 
government and economy is “astronomically remote” in the 
foreseeable future.

But King noted that the federal government set up a 
Continuity of Government Commission in 2002, of which 
former U.S. Sen. Al Simpson, R-Wyo., was co-chairman. 
However, King said he didn’t know of any states that had 
established a similar board.

The Star-Tribune
February 24, 2012
By Jeremy Pelzer

CHEYENNE — State representatives on Friday advanced 
legislation to launch a study into what Wyoming should do 
in the event of a complete economic or political collapse in 
the United States.

House Bill 85 passed on fi rst reading by a voice vote. It 
would create a state-run government continuity task force, 
which would study and prepare Wyoming for potential 
catastrophes, from disruptions in food and energy supplies 
to a complete meltdown of the federal government.

The task force would look at the feasibility of Wyoming 
issuing its own alternative currency, if needed. And House 
members approved an amendment Friday by state Rep. 
Kermit Brown, R-Laramie, to have the task force also 
examine conditions under which Wyoming would need to 
implement its own military draft, raise a standing army, and 
acquire strike aircraft and an aircraft carrier.

The bill’s sponsor, state Rep. David Miller, R-Riverton, 
has said he doesn’t anticipate any
major crises hitting America anytime soon. But with the 
national debt exceeding $15 trillion and protest movements 
growing around the country, Miller said Wyoming — which 
has a comparatively good economy and sound state fi nances 
— needs to make sure it’s protected should any unexpected 
emergency hit the U.S.

Several House members spoke in favor of the legislation, 
saying there was no harm in preparing for the worst.

“I don’t think there’s anyone in this room today what 
would come up here and say that this country is in good 
shape, that the world is stable and in good shape — because 
that is clearly not the case,” state Rep. Lorraine Quarberg, 
R-Thermopolis, said. “To put your head in the sand and 
think that nothing bad’s going tohappen, and that we have no 
obligation to the citizens of the state of Wyoming to at least 
have the discussion, is not healthy.”

Wyoming’s Department of Homeland Security already has 
a statewide crisis management plan, but it doesn’t cover what 
the state should do in the event of an extreme nationwide 
political or economic collapse. In recent years, lawmakers in 
at least six states have introduced legislation to create a state 
currency, all unsuccessfully.

The Washington Post
January 5, 2011
By Rosalind S. Helderman

The Commonwealth of Virginia would begin minting 
its own gold and silver coins as an alternative currency to 
the U.S. dollar under a bill that Virginia Del. Bob Marshall 
(R-Prince William) says he will fi le in coming days.

Marshall will ask the General Assembly to consider the 
idea when it convenes for its annual legislative session Jan. 
12. It is a companion bill to a proposal he has already fi led to 
establish a study committee to examine alternative currencies 
to that distributed by the Federal Reserve System “in the 
event of a major breakdown of the Federal Reserve System.”

Marshall said his intention is to inject competition into the 
national economy and force the federal government to change 
monetary policy he believes is leading to hyperinfl ation. 
According to his bill, “many widely recognized experts 
predict the inevitable destruction of the Federal Reserve 
System’s currency through hyperinfl ation in the foreseeable 
future.” His critique mirrors that of the Tea Party movement, 
some of whose members have called for the end of the 
Federal Reserve system.

“State legislatures have to get a little more creative and 
savvy to counter the buffoonery that’s been plaguing 



Jackson’s circuslike trial, Edwards is selling 70 
prints of her sketches on eBay. Starting off between 
$500 and $600 a pop, she fi gures she can bring in 
thousands from the signed and numbered drawings 
that showed the world what the wraithlike pop star 
looked like squirming behind the defense table. 

``All of his weird personal antics have helped to 
fuel an enduring interest in him and his life,’’ said 
Todd Boyd, a professor of critical studies at the 
University of Southern California. 

``When you add to that charges of child 
molestation, it gets to be that much more compelling. 
In the same way people want any item connected to a 
celebrity, you have that heightened in this situation.’’

To tap into the interest fueled by the dark side of 
fame, Edwards enlisted Mark Silver, a Studio City 
resident who makes his living selling items on the 
online auction site under the handle Daddymade and 
raising money for local schools. Though there are 
thousands of Jackson mementos available, he says 
none quite have the insider feeling her drawings 
evoke. 

``People bid like crazy when they hear things like 
this,’’ said Silver, who quit a job as a chef to sell full 
time on eBay. 

``How can you compare to Michael Jackson? 
He’s all you hear on the news these days. From one 
extreme to the other, there’s interest, whether you 
love him or you hate him.’’

The fl ashy suits with military medals, the perfectly 
arranged hair, the famously sculpted face - they all 
show up in her eerily accurate renderings. Edwards 
started as a fashion illustrator, switching over to 
become a freelance courtroom artist when the 
fascinating twist of celebrity and crime drew her in. 
Though vivid drawings of Winona Ryder, Courtney 
Love, Robert Blake and Anna Nicole Smith fi ll the 
wall of her home in the hills above Studio City, none 
has the unusual allure of Jackson. 

Armed with a bag full of 60 markers, Edwards 
showed up throughout the preliminaries and through 
most of the trial. Setting out a sign-up sheet for media 
outlets, she could sell as many as seven drawings a 
day, bringing in around $400 per drawing. 

She captured his empty chair when he nearly 
didn’t show up for court, and drew his outlandish 
pajamalike pants when he arrived with back 
problems. As his already thin frame got even 
slimmer, she captured each change in his carefully 
made-up face, watching it get sharper and pointier 
as the trial dragged on. 

``I could draw him by heart,’’ Edwards said. ``He 
has so many mannequin features, I treat it like a 
fashion illustration. He looks like an extraterrestrial.’’
Drawing upon a portfolio fattened throughout 
Jackson’s circuslike trial, Edwards is selling 70 
prints of her sketches on eBay. Starting off between 
$500 and $600 a pop, she fi gures she can bring in 
thousands from the signed and numbered drawings 
that showed the world what the wraithlike pop star 
looked like squirming behind the defense table. 

``All of his weird personal antics have helped to 
fuel an enduring interest in him and his life,’’ said 
Todd Boyd, a professor of critical studies at the 
University of Southern California. 

``When you add to that charges of child 
molestation, it gets to be that much more compelling. 
In the same way people want any item connected to a 
celebrity, you have that heightened in this situation.’’ 

To tap into the interest fueled by the dark side of 
fame, Edwards enlisted Mark Silver, a Studio City 
resident who makes his living selling items on the 
online auction site under the handle Daddymade and 
raising money for local schools. Though there are 
thousands of Jackson mementos available, he says 
none quite have the insider feeling her drawings 
evoke. 

``People bid like crazy when they hear things like 
this,’’ said Silver, who quit a job as a chef to sell full 
time on eBay. ``How can you compare to Michael 
Jackson? He’s all you hear on the news these days. 
From one extreme to the other, there’s interest, 
whether you love him or you hate him.’’ 

The fl ashy suits with military medals, the perfectly 
arranged hair, the famously sculpted face - they all 
show up in her eerily accurate renderings. Edwards 
started as a fashion illustrator, switching over to 
become a freelance courtroom artist when the 
fascinating twist of celebrity and crime drew her in. 
Though vivid drawings of Winona Ryder, Courtney 
Love, Robert Blake and Anna Nicole Smith fi ll the 
wall of her home in the hills above Studio City, none 
has the unusual allure of Jackson. 

Armed with a bag full of 60 markers, Edwards 
showed up throughout the preliminaries and through 
most of the trial. Setting out a sign-up sheet for media 
outlets, she could sell as many as seven drawings a 
day, bringing in around $400 per drawing. 

She captured his empty chair when he nearly 
didn’t show up for court, and drew his outlandish 
pajamalike pants when he arrived with back 
problems. As his already thin frame got even 
slimmer, she captured each change in his carefully 
made-up face, watching it get sharper and pointier 
as the trial dragged on. 

``I could draw him by heart,’’ Edwards said. ``He 
has so many mannequin features, I treat it like a 
fashion illustration. He looks like an extraterrestrial.’’

By Brent Hopkins 

Mona Shafer Edwards holds a sketch of a ghost-
pale man, looking at his sad eyes and showy, 
military-style suit. 

The face, delicately drawn with thin black lines 
on nearly clear vellum, has no color whatsoever, 
only set off from the paper by straightened black 
locks of hair and a blue background. She’s drawn it 
dozens, maybe hundreds of times, one of the most 
recognizable visages in the world. For months, she 
sat no more than 20 feet from those unmistakable 
features and inked the world’s biggest pop star and 
most famous molestation suspect. 

From the paper, Michael Jackson gazes back at 
Edwards. 

``The drawing tells a story,’’ she said in a recent 
interview, staring at the pained face. ``It’s about 
family, self-destruction, celebrity. This is not an all-
American family; it’s a destructive one. And it’s all 
about image.’’

As a contract court sketch artist for 20 years, she’s 
drawn everyone from the Menendez brothers to O.J. 
Simpson. She’s done two Jackson cases, watching 
his nose get thinner and thinner as she sold her 
renderings to television stations around the world. 
Now she’s fi nding another outlet to shop her wares. 

Drawing upon a portfolio fattened throughout 

SURPRISE VICTOR IN A PACKED RACE: 
DAN QUAYLE’S SON

By MARC LACEY

PHOENIX — Those who want to stop Ben Quayle 
from going to Congress had better start studying his old 
lacrosse game fi lms.

Mr. Quayle, who managed a slim win in a crowded 
fi eld for the Republican nomination for Congress on 
Tuesday in a district that encompasses northern Phoenix 
and the upscale Scottsdale and Paradise Valley suburbs, 
played high school lacrosse while his father, Dan Quayle, 
was vice president. He went on to play for Duke.

Old coaches and teammates said he was often 
considered a lightweight because of his lean, unassuming 
physique. But as rivals rolled their eyes, Mr. Quayle 
would scoot past them.

“I was defi nitely not a star player but I worked hard,” 
Mr. Quayle said in an interview.

That is what happened this week when Mr. Quayle, 
33, a political neophyte, defeated nine Republican 
challengers, some of them veteran politicians, to win the 
nomination for the Third Congressional District. Some 
of those rival camps were still staring in disbelief at the 
results on Wednesday.

Democrats, meanwhile, said they eagerly anticipated 
a crack at another Quayle, hinting that they might pour 
money into the Republican-leaning race to neutralize the 
son of the gaffe-prone former vice president.

Mr. Quayle, who seemed to be surprised by the victory 
himself, acknowledged that he had his work cut out for 
him, having won just 22 percent of Republican voters on 
Tuesday.

“For those who voted for someone else, I know I 
have to earn your trust,” he said on Wednesday, with 
supporters and relatives, including his wife and father, 
gathered around.

Those who have known Mr. Quayle recalled him 
as well-grounded, for someone who grew up with 
government bodyguards.

“He was a good player, a good kid, worked hard,” said 
Peter Bahor, Mr. Quayle’s lacrosse coach at Gonzaga 
College High School, a Roman Catholic prep school in 
Washington.

As a boy, he was a Congressional page, and when his 
mother, Marilyn, made disaster preparedness her cause, 
Ben and his older brother, Tucker, participated in a mock 
disaster in California, acting wounded while soldiers 
scampered around to respond.

Mr. Quayle performed some charitable work as a 
child, once volunteering at a Washington homeless 
shelter with President George Bush’s grandson George, 
a son of Jeb and Columba Bush. To avoid creating a stir, 
the boys used their mothers’ maiden names at the shelter, 
becoming George Garnica and Ben Tucker.

It is another pseudonym, however, that may have a 
greater effect on Mr. Quayle’s chances of following his 
father into politics. He was hammered in the primary 
when the owner of a local risqué Web site said that Mr. 
Quayle had been an occasional contributor, commenting 
on the physical attributes of women and using the 
name Brock Landers, a porn star character in the movie 
“Boogie Nights.”

Mr. Quayle’s Democratic challenger, a lawyer and 
businessman named Jon Hulburd, was quick to pounce 
on Wednesday, issuing a statement saying, “This election 
is now between Jon Hulburd and Brock Landers.”

Mr. Quayle brushed off the attacks. “You build thick 
skin being a Quayle,” he said, noting that his father had 
been giving him this advice: “Don’t let the sideshow get 
you down.”

In this Republican-leaning district, the race is 
considered Mr. Quayle’s to lose. “It will take a near 
miracle for a Democratic candidate to win in that district 
in this environment,” said Kurt Davis, a Republican 
strategist in Phoenix.

Dan Quayle came to his son’s aid when the campaign 
was fl oundering, criticizing the attacks on his son in an 
11th-hour e-mail to supporters. He offered no comment 
on Wednesday, but simply stuck his thumb in the air 
when asked what he thought of his son’s win.

The younger Mr. Quayle used his father’s connections 
well, raising more than $1.3 million.

Mr. Hulburd said that he had raised more than Mr. 
Quayle within the state of Arizona and that he intended 
to take his rival seriously. “I’m a Democrat running in 
the state of Arizona in 2010,” he said. “I consider myself 
nothing if not the underdog.”

Mr. Quayle, who bears a striking resemblance to his 
mother, has shown some of his father’s propensity for 
verbal gymnastics, denying, for instance, any connection 
to that racy Web site but later acknowledging that he may 
have written a few postings.

An online quotation attributed to him, which will 
no doubt fi nd its way into Democratic campaign 
advertisements, is, “My moral compass is so broken I can 
barely fi nd the parking lot.”

And his campaign sent out a mailer of Mr. Quayle 
with two young girls, leaving the impression they were 
his children. But the newly married Mr. Quayle has 
no children and opponents accused him of “renting” a 
family for the campaign. The girls were his nieces. The 
episode won him a jab from Jay Leno, a milestone for a 
little known Congressional candidate.

Mr. Quayle runs an investment fi rm with his brother 
and has made restoring the economy his prime campaign 
theme. (In one attention-getting ad, he called President 
Obama the “worst president in history” for his economic 
stewardship and said he planned to go to Washington “to 
knock the hell out of the place.”)

Even before Mr. Quayle won, one Arizona business he 
has already helped is that of thedirty.com, the successor 
to the Web site for which he once wrote, which says 
traffi c is higher than ever.

A Republican campaign group has come under 
fi re for using a Morgan Freeman ‘sound-alike’ in a 
political attack ad.

The actor has fervently denied narrating the 
aggressive advert, saying ‘they are close, but no 
cigar.’

And now Democrat offi cials have demanded that 
the ad, which has run on several TV stations, should 
be pulled, calling it a ‘dangerous deception’.

The advert, created by conservative pressure 
group Citizens for a Strong America, is aimed at 
Democrat Shelly Moore, candidate in an upcoming 
election for Wisconsin’s state senate.

It is narrated by someone who sounds strikingly 
similar to 74-year-old Mr Freeman, whose voice 
is one of the most recognisable in Hollywood, 
particularly after his voiceover work on fi lms like 
March of the Penguins.

The ad attacks Ms Moore for allegedly 
supporting tax rises, giving ‘free health care to 
illegal immigrants’, and opposing tax reforms.

When the ad fi rst appeared, the Huffi ngton Post 
expressed surprise, saying ‘Morgan Freeman sure 
is interested in Wisconsin politics.’

However, Mr Freeman’s representatives quickly 
issued a denial, saying: ‘A political ad running in 
Wisconsin by a conservative group narrated by 
someone trying to sound like Morgan Freeman was 
not narrated by Mr Freeman.

‘Morgan Freeman did NOT narrate that ad.’ 
They told a local paper: ‘Although it seems like a 
clear intent to sound like Morgan, they are close, 
but no cigar.’

Ms Moore, the object of the attack, has also 
condemned the ad. She said: ‘This ad deliberately 
misleads voters by using a Morgan Freeman sound-
alike to give these blatant lies a false sense of 
legitimacy.’

Yesterday the chair of the Wisconsin Democrats 
wrote to the four local stations which have carried 
the ad, asking them to remove it.

‘Unfortunately, this impostor voice is not 
the worst deception in the ad, as these extreme 
conservative hacks went out of their way to distort 
Shelly Moore’s record, hoping the phony Freeman 
narrator would give them the perception that the 
Academy-Award winning actor endorses the 
distortions in the ad,’ he said.

It seems unlikely that Mr Freeman would in any 
case get involved in Wisconsin politics, as he has 
no links with the state.

Citizens for a Strong America has so far declined 
to comment on the issue.

REALLY? 
DEMOCRATS DECRY 
MORGAN FREEMAN 
SOUND-ALIKE



Aside from her salary, he had promised her a lifetime 
income after his death that was to be paid out of a secret 
bank account in Switzerland. Since he was not in the best 
of health, and an octogenerian, this Swiss Account was 
an important part of their deal.

It was not an easy bargain for her. He demanded an 
extraordinary measure of control over her personal life 
during the course of the next 12 years. She had to be 
available to meet his schedule at short notice. He gave 
her two beepers to alert her to his calls. He prohibited 
her from seeing other men and,to make sure of her 
wherabouts in Los Angeles, he had a homing device 
installed in her car and a tap placed on her phone. He 
also frequently had wear a disguise when they were 
together in public so she would not be recognized. He 
also controlled her vacation schedule-- for example, 
making sure she came to New York when he had to 
be there overnight on business (He maintained a town 
house in Greenwhich Village there that he used for these 
tristes.) She had to submit to his sexual demands even 
when she considered them, as she later described them, 
as “extremely humiliating.” She also accomodated him 
by mirroring her bedroom when he told her he enjoyed 
watching himself. Despite his advanced age, she found 
him to be physically energetic, which he attributed to 
swimming laps everyday in his home indoor pool.

He went far beyond any conventional romantic liaison 
by attempting to extend his domain to her reproductive 
organs. Hammer wanted her to bear him an illegimate 
son. He would not take no for an answer, but, though he 
kept careful track of her menstrual cycle, she did not get 
pregnant. He then forced her, as she later described it, “to 
undergo surgical procedures to facilitate impregnation”--
procedures he had “conducted under his direct view and 
direction.” They also failed. 

When Hammer decided to build his own museum, he 
involved her in the project, raising her salary to $70,000 
in 1989. Then Francis found out that she was Hammer’s 
mistress. She had previously suspected a liaison, but 
Hammer had managed to persaude her that she was 
mistaken. Now, even though he again denied the truth, 
she was not convinced. Since Francis’ own fortune, which 
she inherited before he married her in 1955, had helped 
fi nance the art collection, he needed her cooperation in 
transferring the art to the museum and could not risk 
her impeding the project. Nor did he want to give up 
his mistress, as she demanded. He therefore designed an 
ingenious ploy to dupe his wife.

After telling her that he had fi red his Martha Kaufman 
from the foundation, he had his mistress assume a new 
identity under the name of “Hilary Gibson.” He then told 
Francis that he had hired “Gibson” as a replacement for 
Kaufman. To further diminish her suspicion, he had his 
mistress transform herself into a much elderly woman, 
telling her that older woman pass unnoticed at social 
functions. He made her, as she lated noted, “wear wigs, 
glasses, make-up and attire which made her appear 
decades older than she really was.” When he was satsfi ed 
with his make-over, he re employed her both at the 
Foundation and Occidental, where she had to disguise 
“her true identity from co-workers.” She recalled that he 
took immense pleasure in the success of this deception.
Francis died that December. But by this time the persona 
of Hilary Gibson was well established. She was the 
director of planning, development and fi nancial control 
for the museum-- a position from which she personally 
supervised all aspects of this creation of Hammer’s 
monument. She even oversaw the engraving in marble 
of the letters of his name. By the fall, Hammer’s visits 
to her home became less frequent, and she put all her 
energies into making sure of the success of the grand 
opening. She also drew up a new contract for herself 
that gave her life time remuneration from the foundation, 
and, a week before the opening, Hammer had signed it.

The opening ended abruptly for Hammer at 10 p.m. 
when two medical attendentants picked him, like a 
rag doll, and carried him out. When he got home that 
night, he had a prolonged hallucination. He saw his dead 
mother in the room and, in front of his staff, he carried 
on a rambling conversation with her, asking her over and 
over again where his missing father was. His night nurse 
could not convince him that it was only a hallucination. 
The next week, two faith-healers were broiught in. 
They fl oated Hammer on the surface of the swimming 
pool and, in a repition of an ancient Aztec ceremony, 
they danced around him for two days. On 7.22 p.m, on 
December 10, Hammer died in bed-- it was the night 
before his scheduled Bar Mitzvah. 

The memorial service took place at the Museum on 
Jauary 4, 1991. Hilary Gibson stood alone.in the row 
immediately behind the Occidental Board of Directors. 
She was felling very much like, as she put it, “a 
pariah.” Even since the funeral, the new management at 
Occidental had begun to distance itself from Hammer. His 
pet projects, such as Armand Hammer Film Productions, 
had been terminated. His photographs, paintings and 
busts taken down. The framed letters and testimonials 
to Hammer from world leaders also had been removed 
from the sixteenth fl oor executive suite. She could see 
“the handwriting on the wall for herself. She had been 
Hammer’s mistress for 17 years and the museum, which 
Hammer had meant her to run, had become the subject of 
huge shareholders suit. She knew the new management 
was moving to distance itself from both her and the 
museum. The Leonardo De Vinci book, which he had 
named the Hammer Codex, would be sold to William 
Gates of Microsoft—and re-named. 

The museum would be turned over to UCLA to 
manage. She would be put through, as she termed it, 

“total hell.”
Throughout the following months she found her 

progressively more isolated. Her title was revoked and, 
fi nally, on June 2, 1992 two Occidental security men 
escorted her out of the building. She was fi red.

The foundation had also dispensed with her services 
and made it clear to her that to sequibly settler her claim 
against it, she would have to sue it. She also received 
no money from the secret fund he had told her he had 
set up for her in Switzerland. He had ked her to believe 
it contained at least 10 million dollars-- and that this 
was money he had diverted from oil deals he had made 
in Libya. Yet, when she asked lawyers for Hammer’s 
estate about it, they denied it existed.
What these lawyers did not anticipate was her 
extraordinary determination-- and resourcefulness. 
“If I could handle Hammer for 17 years, I could 
handle anything.” She later refl ected. She had during 
Hammer’s visits to her home made copies of numerous 
addresses she found on papers in his pocket. Even 
though he often used code-names, she was able to 
identify a key Swiss banker Felix Iselin. In 1994, she 
fl ew to Basel and arranged a meeting with Iselin at his 
offi ce.

Iselin was very brusque and business-like. He told 
her that Hammer had made arrangements for her but 
revoked them. He then took a hand-written document 
from his fi le. It was addressed to Peter Lotz, one of 
his partners and dated September 6, 1990. She could 
see that most of the words on it had been meticulously 
blocked out with masking tape for her viewing. The 
unblocked portion read: “My instructions with regard 
to ... Martha Kaufman (Hilary Gibson) are revoked.” 
It was signed “Armand Hammer.” Iselin looked at her 
smugly, as if that ended the issue.

She then calculatingly asked Iselin for some 
information. When he left to get it for her, she grabbed 
the document and, concealing it under her shawl, 
calmly left the offi ce. By the time she had arrived at 
her hotel, there was a frantic message from Iselin, 
begging her to return the document. Instead, she peeled 
off the masking tape and found the name of the secret 
account-- the Grazioza Account—that Hammer had 
established for her. The full document also showed 
that Hammer had secreted money outside of the U.S. 
that he did not intend to pass through his estate-- or 
pay taxes on. She speculated that this disclosure could 
prove enormously embarrassing to the estate. She now 
also knew that her lover had double-crossed her a few 
months before he died by revoking his commitment. 
She decided to sue his estate for his breach of promise.

Confronted with the document, the lawyers 
representing Hammer’s estate, living trust and Occident 
settled her claim out of court. In March 1996, she 
received $4.2 million.

She had also opened a pandora’s box.

HAMMER’S MAGIC MISTRESS

THE NEW YORKER
September 23, 1996
by Edward Jay Epstein

On November 25 1990, Armand Hammer readied 
himself for the black-tie dinner celebrating the opening of 
an institution that he had erected in marble-- the Armand 
Hammer Museum of Art and Cultural Center. He knew 
from the grim prognosis he had recently received from 
his doctors that this might be his last public appearance. 
He was 92 years old and suffered from chronic anemia, 
bronchitis, prostate enlargement, kidney ailments and an 
irregular heartbeat and cancer that was rapidly spreading 
throughout his body. He also ever more frequently lost 
contact with reality and hallucinated. His night nurse, 
who twice earlier that fall had used artifi cial respiration 
to revive him, had now been instructed not to intervene 
again. But even in a weakened condition, he was 
determined to attend this event.

He had had a massive blood transfusion, which made 
his mind more acute. He also had a large dosage of 
analgesics, which relieved the pain in his body. He had his 
hair trimmed and was fi tted with a new tuxedo designed 
to conceal his recent weight-loss. He was then strapped 
into his wheel-chair and, barely conscious when he was 
carried down the steps of his home in the Westwood 
section of Los Angeles to the waiting limousine.

Up until 1987, he had planned to leave his art to 
the Los Angeles County Museum of Art. But when he 
revised his terms for the gift that year and demanded 
that it create a virtual museum within a museum for his 
collection-- one which would be run by a curator that was 
appointed in perpetuity by him or his designated agent, 
the Armand Hammer Foundation, its Board of Trustees 
refused to acquiesce to that extraordinary arraignment. 
He then revoked his pledge gift and proceeded to build 
a museum that he could control posthumerously through 
his foundation.

    Although it would cost over eighty million dollars, 
he relied on Occidental Petroleum Corporation to 
provide the fi nancing. He had built this company from 
a near-bankrupt corporate shell in 1955 to the fourteenth 
largest industrial company in the U.S. Though he owned 
less than one percent of its stock, he was chairman and 
could count on it to do his bidding. He had often used 
its corporate treasury to fund his art acquisition as, for 
example, when he had it secretly donate the $6 million to 
his foundationin 1980 that he used to buy the celebrated 
Leonardo da Vinci notebook, which he then renamed the 
Hammer Codex and exhibited around the world. He now 
wanted a special hall in the new museum dedicated to 
the Hammer Codex. He also wanted the museum erected 
adjacent to Occidental’s headquarters on Wilshire 
Boulevard, with its outer walls build of white marble 
imported from the same quarry in Italy that Da Vinci had 
used fi ve centuries earlier and his name carved in letters 
three feet high on two sides of the museum.

Occidental accommodated him by donating to the 
museum the real estate its corporate headquartersstood 
on (and then leasing back its offi ce building) and 
constructing and the edifi ce according to

Hammer’s approved design. It also provided it 
with a $36 million endowment that would be used to 
subsidize its operating expenses. Even though some 
Occidental shareholders had sued the company over 
the expenditures it had made on this enterprise, which 
Newsweek described it disparagingly as “more like a 
mausoleum than a museum,” Hammer was not deterred. 
He was determined to open it on schedule.

He had assembled that night at the Armand Hammer 
Museum the leading lights of Los Angelessociety.) He 
now enjoyed the status not just of a captain of industry but 
of a world celebrity. He couldclaim to have been received 
by no fewer than eight American Presidents in the White 
House and by almost as many Soviet Presidents, as 
well as Lenin himself, in the Kremlin His international 
awards included the Soviet Union’s Order of Friendship, 
America’s National Medal of the Arts, France’s Legion 
of Honor, Italy’s Grand Order of Merit, Sweden’s Royal 
Order of the Polar Star, Austria’s Knight Commander’s 
Cross, Pakistan’s Hall-I-Quad.-Adam Peace Award, 
Israel’s Leadership Award, Venezuela’s Order of Andres 
Bello, Mexico’s National Recognition Award, Bulgaria’s 
Jubilee Medal and Belgium’s Commander of the Order of 
the Crown. He even had a school, the Armand Hammer 
World College, named in his honor. Though still woozy 
from drugs and blood transfusions, he greeted the long 
parade of acquaintances-- the executives at Occidental, 
who were waiting to take over from him, the art curators, 
who had authenticated his paintings for decades, the 
politicians, whom he had helped fi nance, the doctors, 
who could do little further for him, the lawyers, ready 
to litigate his estate and his surviving family-- his only 
son, Julian, 61 years ago, and his grandson, Michael, the 
executor of his estate, and granddaughter, Casey.

After cutting the ceremonial ribbon, he took his seat at 
the table of honor. On his right,was Danielle Mitterand, 
the wife of the President of France. She had agreed to 
come to the opening after he had pledged a $300,000 
donation to President Mitterand’s private foundation 
in France. Across from him was Tom Bradley, the 
Mayor of Los Angeles, whose re-election campaign he 
had generously supported and Rabbi Harvey Fields, 
who was helping him organize an extraordinary bar 
mitvhah ceremony that was scheduled to take place 

in two weeks. Although Hammer had never had the 
traditional bar mitvah at the age of 13, and denied his 
Jewish heritage most of his life, he now wanted at his 
advance age to undergo this rite of passage. On his left 
was Hilary Gibson, a white-haired women with striking 
features. She had played an instrumental role in creating 
the museum. Grasping her hand under the table, he said 
“We did it.” It was the culmination of a 17 year long 
relationship in which she was, as she would put it, his 
“confi dante, friend, business associate, co-habitant, 
consultant, nurse, mistress and lover.” He had been her 
King Pygmalian, transformimg her over these years into 
a totally new identity.

When she had met Hammer in August 1974, her 
name was not Hilary Gibson; it was Martha Wade 
Kaufman. She was then an exceedingly comely 38 
years old woman with fl aming red hair. She was married 
to a USC professor and the mother of two young 
daughters. She had come to California from Ohio as an 
airline stewardess but then earned a degree in fi ne art 
at California State University. She had decided to try 
her hand at art journalism and Hammer was her fi rst 
assignment. East-West Publications, which publishes 
magazines for airlines, had commissioned her to write 
about Hammer’s art collection and Occidental’s public 
relations department had arranged for her to meet 
Hammer at 9 a.m. in his offi ce that day. But, when she 
arrived that morning, he was not there. She elected to 
wait-- sitting in a cubicle outside his door most of the 
day. When he fi nally arrived at fi ve in the afternoon, 
he profusely apologized for the eight-hour delay and 
ordered his secretary to bring them both ice teas. He 
was heavier than she expected (he weighed almost 206 
pounds) but walked with a robust spring in his step. She 
noticed that he was dressed in an immaculately tailored 
gray suit, a white shirt and an elegant tie. He also had a 
deep tan that set off his lucid eyes. He looked remarkably 
vigorous for a man she knew was in his late seventies.

She watched him assess her carefully. (He later would 
tell her “You didn’t stand a chance.” ) She began the 
interview trying to be as professional as possible. She 
asked him his motive for collecting art and whether he 
considered it another business investment or a profound 
passion.

Instead of answering her questions, he abruptly 
changed the subject to a painting in his collection. He 
showed it to her in the catalogue of his private collection. 
“It could be you,” he said looking at her with a fi xed 
gaze. He then explained that the artist’s mistress was 
the model for that painting and told her that her colors 
perfectly matched the fl esh tones in the painting. He then 
looked at his watch and told her he had an appointment 
with his barber, and asked her if she minded continuing 
the interview while he was getting his hair cut.

She had little choice if she wanted to complete the 
interview. At the barber shop, instead of the discussion 
about art she expected, he interviewed her about her 
marital status. She told him that her marriage was rocky 
and that she wanted more out of life than being someone’s 
wife and that she was in the process of separating from 
her husband.

When his hair cut was complete--which took only a few 
minutes-- he had another surprise for her. He pulled her 
towards his waiting limousine and told they would have 
to complete the interview en route to the airport where his 
private plane was waiting to fl y him to Moscow. Again, 
rather than discussing his collection, he preferred telling 
him about his unique standing in Moscow. He told her he 
had met Lenin and almost every other important Soviet 
leader. She was impressed. As they neared the airport, 
he guardedly scribbled a question to her on a piece of 
paper-- as if he was afraid his spoken words might be 
monitored. What was her home telephone? She answered 
it and, passing the paper back to him, was amazed to see 
him erase his orinal question. She was intrigued by the 
layer of conspiracy he had imposed on a simple request.

Hammer called her a few weeks later. In a very 
business-like way, he told her he was back in Los 
Angeles and he had thought about her questions and now 
wanted to complete the interview. He suggested that she 
meet him that afternoon at a private suite at the Beverly 
Hills Hilton Hotel which he used when he did not want 
to be disturbed by routine offi ce business.

He opened the door for her when she arrived at the 
suite and seated her on a sofa across a table from him. 
When she took out her pad to take notes, he told her 
that what he was saying was not for publication but he 
wanted her to hear him out. She was slightly mystifi ed by 
the request but put down her pad.

Speaking with almost brutal frankness, he told her 
about his interest in building a serious collection. He 
explained that art for him was neither a business nor 
an aesthetic passion; it was a means to achieve an end- 
immortalizing his name. He wanted to leave behind such 
an unrivalled collection that future generations would 
associate the Hammer name with greatness. To do this, 
he intended to spare no expense in buying renowned 
masterpieces. To give it prominence during his lifetime, 
he would exhibit the collection in the great museums 
of the world. After his death, it would be housed in a 
separate building in the Los Angeles County Museum 

of Art, where it would stand, forever, as a monument to 
him. He told her he had already made the preliminary 
arrangements with the Los Angeles County Museum but 
he still had to improve the collection and create a global 
reputation for it. He then told her the real purpose behind 
this meeting: He wanted her to leave journalism and work 
closely with him in realizing this prodigious ambition. 
She would act as his personal art consultant, curator and 
liaison with museums around the world. She would have 
her own offi ce at Occidental and travel with him on his 
private jet. She would help him make the arrangements 
for exhibiting the Armand Hammer collection around the 
world. He then leaned close to her, suggesting this would 
be more than a professional relationship, and told her he 
was offering her a new life. If she accepted, she would, 
as he put it, “never have to worry about money again.”

She was overwhelmed by this sweeping proposal and 
the confi dent manner in which he had delivered it. “Why 
me?” she asked.

He replied that he felt himself “drawn to her” from 
the moment they met. He said he could sense that she 
wanted to learn from him. “I want to take care of you,” 
he said, embracing her like a child. He then led her to the 
adjoining bedroom and began the relationship that would 
change her life.

After Hammer left the suite, Kaufman saw that he had 
left fi ve one-hundred bills on the table for her. Insulted, 
she left them on the table. But his message was clear-- if 
crude.

On September 22, 1974, she was put on the payroll 
of Occidental at a starting salary of $22,000 per year. 
She nominally worked for Occidental’s public relations 
department, but, in reality, she could come and go as she 
liked, without reporting to her superior in the department. 
She reported directly to Hammer. The job provided a 
plausible reason for her meetings with Hammer in foreign 
countries-- including Venezuela, Peru, Mexico, Britain 
and Japan. She also found the job extremely challenging 
since it involved not only arranging exhibitions for the 
Armand Hammer Collection but, making sure that the 
offi cials, socialites and journalists who Hammer wanted 
to cultivate favor with would be invited.

When Hammer travelled with his wife Francis on the 
corporate jet, she would take a commercial fl ight to the 
same destination. But on almost these trips, he would 
then fi nd opportunities to liaise with her. In Paris, for 
example, he took her to a Russian restaurant, which he 
had closed to other customers. As they sat alone there, 
served by a dozen waiters and serenaded by an entire 
gypsy orchestra, she marvelled at his power to magically 
empty a restaurant when it suited his purposes.

She soon found that Hammer had his own golden rule: 
“He Who Hath The Gold, Makes The Rules.” He had it 
inscribed on a plaque in his offi ce, and pointing it out 
to her, he told her “like it or not, this is the way life is.” 
She soon found out how serious he was about imposing 
his rules on her. When, for example, she sought a legal 
divource from this husband in 1976, he told her not to 
seek either alimony or child support for her daughters 
from him. If she did, he explained to her that her husband 
might retaliate by exposing her relationship with him 
and he could not risk having his name surface. Instead, 
he asked her to arrange an uncontested divource and 
he would provide her and her daughters with lifetime 
support. She followed his instructions and was now 
heavily dependent on Hammer for her employment.

In 1978, Hammer told her that he was transferring her 
from Occidental to the Armand Hammer Foundation. 
She would serve there as his personal art consultant at a 
salary of $30,000. This change increased her dependence 
on him-- which she assumed was partly his motive. 
Instead of working for Occidental, where she might 
fi nd some corporate insulation, she worked directly for 
him from her home in Beverly Hills—a home he had 
encouraged her to buy because it had an ally that led to a 
back entrance. Having his limousine driver bring him to 
this alley, he could keep his visits discreet. It was to be 
his private retreat. He had her decorate it like an English 
cottage with furniture that had belonged to his deceased 
brother, Harry. In the master bedroom was an “Aduster” 
bed, so he could raise and lower in different positions, 
and mirrors on the wall, so he could watch himself 
perform. In the garden, he had her plant his favorite 
fl ower, double-delight roses that changed from white to 
deep red.

Usually, he would arrive about noon time take off the 
tie and jacket he wore to the offi ce, and make himself 
comfortable at the table in the kitchen. She found her 
liked to make phone calls in her presense to the White 
House, Kremlin, Buckingham Palace and other centers 
of power, as if to impress her. When speaking to lesser 
people, she noticed he would almost always dispense 
with the usuals polite “hellos” and “good byes. He would 
tersely state his business and hang up. After lunch, he 
would often put on a robe and sun himself in the garden.

He would tell her during these visits, “You make me 
young.” And she did what she could to restore his youth, 
putting him on the low-fat Dr.Atkins diet (his weight 
dropped from 206 when she fi rst met him to 165 pounds) 
and helping him “think young.”
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